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Resumo
�,/�*"&,� !,� -/"0"+1"� �/1&$,H� /"�)&7�!,� �� -�/-
1&/�!"�-"0.2&0��1"ő/& ��"��&�)&,$/ĔĲ �H��20 �K0"�
compreender o *�/("1&+$� !"� &+ĳ2Ī+ &��  ,*,�
 ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��"H��00&*H�!"*,+01/�/�
�0� &*-)& �Ģŕ"0� '2/Ļ!& �0�$"/�!�0�-,/�"00"� 1&-,�
!"� ,*2+& �ĢĘ,H� ,+0&!"/�+!,��0�+,/*�0�.2"�
/"$2)�*���-2�)& &!�!"F���%&-ő1"0"�!"01"��/1&$,�
Ĩ�.2"�,0��$"+1"0�.2"�/"�)&7�*�*�/("1&+$ de in-
ĳ2Ī+ &��!"3"*� 2*-/&/� ,*��0�/"$/�0� '2/Ļ!&-
 �0��-)& �!�0�ĕ�-2�)& &!�!"H�*�0�+Ę,�-,002"*�
�� ,�/&$�ĢĘ,� !"� ,�0"/3ĔK)�0� .2�+!,� "01&3"/"*�
/"�)&7�+!,� 2*��  ,*2+& �ĢĘ,� +Ę,� -2�)& &1Ĕ-
/&��q*"0*,�.2"�" ,+œ*& �rH�-,/Ĩ*�!"3"*H�"*�
1,!,0�,0� �0,0H�0"/"*�1/�+0-�/"+1"0�0,�/"��0� ,-
*2+& �Ģŕ"0�.2"�Ĳ7"/"*�"*�/"!"0�0, &�&0F���/��
1�+1,H�&+& &�)*"+1"H�0"/Ĕ��-/"0"+1�!��2*��!"Ĳ-
+&ĢĘ,�!"�1/���)%,�-�/��*�/("1&+$�!"�&+ĳ2Ī+ &��
-�/�� ,*-/""+0Ę,�!,�#"+œ*"+,F��*�0"$2&!�H�,�
*�/("1&+$�!"�&+ĳ2Ī+ &��0"/Ĕ��+�)&0�!,�+��ő1& ��
-2�)& &1Ĕ/&�H�,�.2"�$"/�/Ĕ� ,+0".2Ī+ &�0�'2/Ļ!&-
 �0��,�&+ĳ2"+ &�!,/H��,�202Ĕ/&,�!��&+1"/+"1�q ,+-
02*&!,/r�"��,��+2+ &�+1"�q#,/+" "!,/rH�&+ )2&+-
!,K0"H�0"*�)&*&1�ĢĘ,H�/"01/&Ģŕ"0�ĕ�)&�"/!�!"�!"�
"5-/"00Ę,�"���+" "00&!�!"�!"� 2*-/&*"+1,�!"�
,�/&$�Ģŕ"0�  ,+02*"/&01�0F� �01"� 1/���)%,� �20-
 �/Ĕ�!"*,+01/�/�1�*�Ĩ*�.2"��0��1&3&!�!"0�"*�
/"!"0�0, &�&0H�&+ )2&+!,K0"��0�!"�*�/("1&+$ de in-
ĳ2Ī+ &�H�!"3"*�0"/�-�21�!�0�-,/�1/�+0-�/Ī+ &�H�
0"+!,�.2"�&+ĳ2"+ &�!,/"0�!"3"*��&+!��,�0"/-
3�/�"*�02�0� ,*2+& �Ģŕ"0�-2�)& &1Ĕ/&�0�,�-/&+ Ļ-
-&,�!���,�K#Ĩ�,�'"1&3��"�,�-/&+ Ļ-&,�!�� ,+Ĳ�+Ģ�F�
�,+0&!"/�+!,�.2"�,�20,�!"�*�/("1&+$�!"�&+ĳ2Ī+-
 &��0"�1,/+,2�2*��/"�)&!�!"H�*�0�.2"��&+!��%Ĕ�
-,2 ,�"012!,�0,�/"�,�1"*�H�"0-"/�K0"H� ,*�"01"�
�/1&$,H��25&)&�/��-)& �!,/"0�!,�!&/"&1,�"��1,/"0�!��
 �!"&��!"�-2�)& &!�!"���21&)&7�/"*�"00��#,/*��!"�
 ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��!"�*�+"&/��Ĩ1& �F

O *�/("1&+$�!"�&+ĳ2Ī+ &��+��
 ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��"�02�0�

&*-)& �Ģŕ"0�'2/Ļ!& �0
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Abstract
�%"�-2/-,0"�,#�1%&0��/1& )"H�!"3"),-"!�ȩ,*�1%",-
/"1& �)��+!��&�)&,$/�-%& �/"0"�/ %H�&0�1,�2+!"/0-
1�+!�1%"� &+ĳ2"+ "/�*�/("1&+$��0� ,**"/ &�)�
�!3"/1&0&+$� ,**2+& �1&,+��+!H�1%20H�!"*,+0-
1/�1"�1%"�)"$�)�&*-)& �1&,+0� �20"!��6�1%&0�16-"�
,#� ,**2+& �1&,+H� ,+0&!"/&+$�1%"�/2)"0�1%�1�
/"$2)�1"� 1%"��!3"/1&0&+$�� 1&3&16F��%"�%6-,1%"-
0&0�,#�1%&0�-�-"/�&0�1%�1��$"+10�4%,�-"/#,/*�&+-
ĳ2"+ "/�*�/("1&+$�*201� ,*-)6�4&1%�1%"�)"$�)�
/2)"0��--)&"!�1,��!3"/1&0&+$H��21��/"�+,1�,�)&$"!�
1,�,�0"/3"�1%"*�4%"+�1%"6��/"� �//6&+$�,21���
+,+K�!3"/1&0&+$�  ,**2+& �1&,+� q"3"+� &#� " ,-
+,*& rH�"3"+�1%,2$%�02 %��$"+10�*201H� &+��))�
 �0"0H��"�1/�+0-�/"+1���,21�1%"� ,**2+& �1&,+�
1%�1�1%"6�-"/#,/*�,+�0, &�)�*"!&�F��%"/"#,/"H�
&+&1&�))6H���!"Ĳ+&1&,+�#,/�1%&0�-�-"/�,#�&+ĳ2"+-
 "/�*�/("1&+$�4&))��"�-/"0"+1"!�1,�2+!"/01�+!�
1%"�-%"+,*"+,+F��%"+H�&+ĳ2"+ "/�*�/("1&+$�
4&))��"��+�)67"!�ȩ,*��+��!3"/1&0&+$�-"/0-" -
1&3"H�4%& %�4&))�$"+"/�1"�)"$�)� ,+0".2"+ "0�#,/�
1%"�&+ĳ2"+ "/H�&+1"/+"1�20"/�q ,+02*"/r��+!�1%"�
�!3"/1&0"/�q02--)&"/rH�&+ )2!&+$H�4&1%,21�)&*&1�-
1&,+H�/"01/& 1&,+0�,#�ȩ""!,*�,#�0-"" %��+!�1%"�
+""!�1,� ,*-)6�4&1%� ,+02*"/�,�)&$�1&,+0F��%&0�
4,/(�0""(0��)0,�1,�!"*,+01/�1"�1%�1�0, &�)�*"!&��
� 1&3&1&"0H�&+ )2!&+$�1%,0"�,#�&+ĳ2"+ "/�*�/("-
1&+$H�*201��"�$2&!"!��6�1/�+0-�/"+ 6H��+!�&+-
ĳ2"+ "/0�*201��)0,�,�0"/3"�&+�1%"&/��!3"/1&0&+$�
 ,**2+& �1&,+0�1%"�-/&+ &-)"�,#�$,,!�#�&1%��+!�
1%"�-/&+ &-)"�,#�1/201F��,+0&!"/&+$�1%�1�1%"�20"�
,#�&+ĳ2"+ "/�*�/("1&+$�%�0��)/"�!6��" ,*"���
/"�)&16H��21�1%"/"�&0�01&))�)&11)"�012!6�,+�1%"�1,-& H�
&1�&0�"5-" 1"!H�4&1%�1%&0��/1& )"H�1,�%")-�)�4�"+-
#,/ "*"+1��+!�� 1,/0�&+�1%"��!3"/1&0&+$� %�&+�1,�
20"�1%&0�#,/*�,#��!3"/1&0&+$� ,**2+& �1&,+�&+�
an ethical manner.

�+ĳ2"+ "/�*�/("1&+$�&+ 
advertising communications and 

its legal implications
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1. Introdução

�"�� ,/!,� ,*���"*-/"0��
,,$)"H�ƅ��� �!��ƀƉ�
-"00,�0� &+0 /&1�0�+�� -)�1�#,/*���,212�"�-/"-
#"/"*� 0"$2&/�  ,+0")%,0� !"�  /&�!,/"0� !"�  ,+-
1"ū!,� +,� �,212�"� !,� .2"� !"� 02�0�  ")"�/&!�-
des de ƝƟ�,2�!"�Ĳ)*"0�#�3,/&1�0�q�T�"&)K��/1�
]��)2*"+01"&+H�ƁƉƀƅrF��0-" &Ĳ �*"+1"�0,�/"�,�
�/�0&)H���
,,$)"�1�*�Ĩ*��Ĳ/*��.2"H�+,0�ū)1&-
*,0�ƃ��+,0H�,� ,+02*,�!"�3Ļ!",0�online cresceu 
ƀƂƄ��"�"+1/"�,0�ƀƄ�*�&,/"0� �+�&0�!,�*2+!,�+,�
�,212�"H�!,&0� 0Ę,��/�0&)"&/,0I�,�!��-/,!21,/��
*20& �)��,+!7&))� e o do criador de conteúdo 
�2!&,3&02�)��%&+!"/00,+��2+"0�q�"),�]���&�"H�
ƁƉƀƈrF����&0� �+�&0�-,002"*H�/"0-" 1&3�*"+1"H�
ƄƆHƈ�*&)%ŕ"0�q�,212�"H�0F!FrF"�ƂƈHƅ�*&)%ŕ"0�!"�
&+0 /&1,0�q�,212�"H�0F!Fr1.

�,�*"0*,� 0"+1&!,H� ,� �+1"/� 1&3"��!3"/1&0&+$�
�2/"�2 - ƒƊƋH� /"!"�!"� �00, &�Ģŕ"0�  ,*�/"-/"-
0"+1�Ģŕ"0�"*�*�&0�!"�ƃƃ�-�Ļ0"0H� ,*,��01�!,0�
�+&!,0� qƎƞƊrH��201/Ĕ)&�H��&+$�-2/�H��0-�+%�H�
	/�+Ģ�H��+$)�1"//�H��1Ĕ)&�H��%&)"�"��Ĩ5& ,�qƒƊƋ 
�/�0&)H�ƁƉƁƉrH�-,/�*"&,�!"�02��"+1&!�!"��/�0&-
)"&/�H�-2�)& ,2�2*�"012!,�0,�/"�&*-� 1,0�!��
ƌƘƟƒƍKƀƈ�+,�&+3"01&*"+1,�!"�*Ļ!&���/�0&)"&/,F�
�"$2+!,�1�)�"012!,H�Ƃƀ��!,0��+2+ &�+1"0� ,+0&-
!"/�*��2*"+1�/�0"20�&+3"01&*"+1,0�"*�-2�)&-
 &!�!"�"*�*Ļ!&�0�0, &�&02 (ƒƊƋ��/�0&)J��&")0"+H�
ƁƉƁƉH�-F�ƀƂrF�

�� #"+œ*"+,�-,/� 1/Ĕ0�!"00"0�+ū*"/,0� %�-
ma-se *�/("1&+$� !"� &+ĳ2Ī+ &�H� "01/�1Ĩ$&�� !"�
 ,*2+& �ĢĘ,� .2"� 3"*� 0"+!,� 21&)&7�!,� -"),�
0"1,/�-2�)& &1Ĕ/&,�-/&+ &-�)*"+1"�"*�/"!"0�0,-
 &�&0F��"$2+!,�!�!,0�!���",/"� %H�,�*"/ �!,�
de *�/("1&+$�!"�&+ĳ2Ī+ &�H�"*�ƁƉƀƈH�"01�3��"0-
1&*�!,�"*�ƅFƄ��&)%ŕ"0�!"�!ő)�/"0� q�",/"� %H�
ƁƉƀƈr3F��0� %�*�!,0�&+ĳ2"+ &�!,/"0�!&$&1�&04H�
"*� ,+'2+1,� ,*��0�*�/ �0�"�"*-/"0�0�.2"�,�
 ,+1/�1�*H�0Ę,�,0��$"+1"0�.2"�/"�)&7�*�,�mar-
("1&+$�!"�&+ĳ2Ī+ &�5.

�00"� 1&-,� !"� �1&3&!�!"� 3"*� $"/�+!,� $/�+-
!"0�!"��1"0�0, &�&0H�2*��3"7�.2"�+"*�0"*-/"�

-2�)& &!�!"0� /"�)&7�!�0� -,/� &+ĳ2"+ &�!,/"0�
!&$&1�&0� 0Ę,�  )�/�0� �,� -ū�)& ,� .2"� ,0� � ,*-
-�+%�F��"3�+1�*"+1,� #"&1,�-"),���-1&01���27�
�!3,$�!,0�qƁƉƀƈH�-F-F�ƀƃ�"�ƀƄr�!"*,+01/��.2"��,�
),+$,�!"�ƁƉƀƇH�Ƅƃ� �0,0�'2)$�!,0�-"),��,+0")%,�
�� &,+�)�!"��21,//"$2)�*"+1�ĢĘ,��2�)& &1Ĕ/&��
q�,+�/r� "+3,)3&�*� &+ĳ2"+ &�!,/"0� !&$&1�&0H�
 ,*�1"*�0�3�/&�!,0� ,*,�&!"+1&Ĳ �ĢĘ,�-2�)&-
 &1Ĕ/&�H�&+ĳ2"+ &�!,/"0�&+#�+1&0H�+Ę,�/" ,*"+-
!�ĢĘ,�!"�20,�/"0-,+0Ĕ3")�!"��"�&!�0��) ,ő)& �0H�
entre outros.

�+1/"1�+1,H� "00�0� !&0 200ŕ"0� +Ę,� &*-"!"*�
.2"H�  �!�� 3"7� *�&0H� ,0� &+ĳ2"+ &�!,/"0� !&-
$&1�&0� "+$�'"*� "*�  �*-�+%�0� -2�)& &1Ĕ/&�0�
 ,*,�#,/*��!"��2#"/&/"*�/"*2+"/�ĢĘ,�q�2��H�
�601/Ŕ*H�]��,))&�+!"/H�ƁƉƀƈH�-F�ƀƀƉrF���/")"3Ė+-
 &��*"/ �!,)ő$& �H��)&+%�!�� ,*���#�)1��!"� )�-
/"7��"*�/")�ĢĘ,�ĕ0�,�/&$�Ģŕ"0��-)& Ĕ3"&0��,�mar-
("1&+$�!"�&+ĳ2Ī+ &�H�!"*,+01/����+" "00&!�!"�
!"��-/,#2+!�*"+1,�!���+Ĕ)&0"� '2/Ļ!& ��!"00��
-/Ĕ1& �� ,*"/ &�)F�

À�&00,�.2"�0"��20 �� ,*�"00"��/1&$,F���-"/-
$2+1��!"�-"0.2&0��.2"��.2&�0"� ,), ��ĨI�,�mar-
("1&+$�!"�&+ĳ2Ī+ &��Ĩ�2*��#,/*��!"� ,*2+& �-
ĢĘ,�-2�)& &1Ĕ/&��"�-,/�&00,�!"3"� 2*-/&/� ,*��0�
/"$/�0�'2/Ļ!& �0��-)& Ĕ3"&0�ĕ�-2�)& &!�!"D�

��-�/1&/�!"�1�)�-"/$2+1�H�!"0"+3,)3"2K0"���0"-
$2&+1"�%&-ő1"0"I�,0��$"+1"0�.2"�/"�)&7�*�mar-
("1&+$�!"�&+ĳ2Ī+ &��!"3"*� 2*-/&/� ,*��0�/"-
$/�0�'2/Ļ!& �0��-)& �!�0�ĕ�-2�)& &!�!"H�*�0�+Ę,�
-,002"*� �� ,�/&$�ĢĘ,� !"� ,�0"/3ĔK)�0� .2�+!,�
"01&3"/"*� /"�)&7�+!,� 2*��  ,*2+& �ĢĘ,� +Ę,�
-2�)& &1Ĕ/&�� q*"0*,� .2"� " ,+œ*& �rH� -,/Ĩ*�
!"3"*H�"*�1,!,0�,0� �0,0H�0"/"*�1/�+0-�/"+-
1"0� 0,�/"� �0�  ,*2+& �Ģŕ"0� .2"� Ĳ7"/"*� "*�
/"!"0� 0, &�&0F��� )&*&1�ĢĘ,�*"1,!,)ő$& ��-�/��
/"!"0�0, &�&0�/")� &,+�K0"��,�#�1,�!"�.2"�"01"�
Ĩ�,�"0-�Ģ,�"*�.2"�&+ĳ2"+ &�!,/"0�!&$&1�&0� ,-
mumente atuam6F��,*,�V�$"+1"0�.2"�/"�)&7�*�
*�/("1&+$�!"�&+ĳ2Ī+ &�W�0"�"+1"+!"/Ĕ�1,!,0�,0�
�1,/"0�.2"��12�*�-�/��.2"�"00�� ,*2+& �ĢĘ,�
, ,//�H� ,*,�,��+2+ &�+1"H����$Ī+ &��!"�-2�)&-
 &!�!"H�,�-/ő-/&,�&+ĳ2"+ &�!,/�!&$&1�)H�"1 F�

��/��.2"�0"� ,+0&$�H�-,/1�+1,H�1"01�/���/"#"/&!��

https://www.youtube.com/user/CanalKondZilla
https://www.youtube.com/user/whinderssonnunes
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%&-ő1"0"� 0"/Ĕ� /"�)&7�!�� -"0.2&0�� 1"ő/& �� "� �&-
�)&,$/ĔĲ ��.2"�0"�&+& &�/Ĕ� ,*�"5-)& �ĢĘ,�!,�
0&$+&Ĳ �!,�!,�1"/*,�V&+ĳ2"+ &�!,/�!&$&1�)W�"�
 ,*����-/"0"+1�ĢĘ,�!"�2*��!"Ĳ+&ĢĘ,�!"�1/���-
lho para *�/("1&+$�!"�&+ĳ2Ī+ &�H� ,*�,�&+12&1,�
!"�*")%,/� ,*-/""+!"/�"01"�#"+œ*"+,F
�*� 0"$2&!�H�  ,+0&!"/�+!,� �� %&-ő1"0"� "01�-

�")" &!�H� 1�)�  ,*2+& �ĢĘ,� 0"/Ĕ� �+�)&0�!�� +��
ő1& �� -2�)& &1Ĕ/&�H� !"*,+01/�+!,K0"� .2�&0� �0�
 ,+0".2Ī+ &�0�'2/Ļ!& �0�$"/�!�0��,�&+ĳ2"+ &�-
!,/H��,�202Ĕ/&,�!"�&+1"/+"1�q ,+02*&!,/r�"��,�
�+2+ &�+1"�q#,/+" "!,/r�-,/� ,+1��!"00"� "+Ĕ-
/&,F��"00"�0"+1&!,H�0"/Ę,�!&0 21&!�0�/"01/&Ģŕ"0�
ĕ�)&�"/!�!"�!"�"5-/"00Ę,H�/"$2)�Ģŕ"0� ,+02*"-
/&01�0�"0-" ĻĲ �0��,�0"1,/�-2�)& &1Ĕ/&,�"�,21/�0�
+,/*�0��-)& Ĕ3"&0�ĕ�-2�)& &!�!"F

�,/�Ĳ*H� "01"� 1/���)%,��20 �/Ĕ�!"*,+01/�/H�
�1/�3Ĩ0�!"�1�&0��+Ĕ)&0"0H�.2"��0��1&3&!�!"0�"*�
/"!"0�0, &�&0H�!"3"*�0"/�-�21�!�0�-,/�1/�+0-�-
/Ī+ &�H�0"+!,�.2"�&+ĳ2"+ &�!,/"0�!"3"*��&+!��
,�0"/3�/�"*�02�0� ,*2+& �Ģŕ"0�-2�)& &1Ĕ/&�0�
,�-/&+ Ļ-&,�!���,�K#Ĩ�,�'"1&3��"�,�-/&+ Ļ-&,�!��
 ,+Ĳ�+Ģ�F�

�"00�)1�K0"� .2"� +Ę,� 0"� -/"1"+!"� "0$,1�/� ,�
tema das atividades de *�/("1&+$� !"� &+ĳ2Ī+-
 &��+"01"��/1&$,F��"),� ,+1/Ĕ/&,H�,�,�'"1&3,�Ĳ+�)�
!"01"�1/���)%,�Ĩ�!"*,+01/�/� ,*,�,�*�/("1&+$ 
!"� &+ĳ2Ī+ &�� Ĩ� 2*� #"+œ*"+,� '2/Ļ!& ,�  ,*-
-)"5,�.2"�$"/����+" "00&!�!"�!"��+Ĕ)&0"�"*�!&-
3"/0�0�ȩ"+1"0F

2. O que signi!ca ser um 
“in"uenciador digital”?

Antes de adentrarmos ao tema do marke-
1&+$�!"�&+ĳ2Ī+ &�H�+" "00Ĕ/&,� ,*-/""+!"/�,�
�$"+1"�.2"�-"/*&1"�.2"�"01"�#"+œ*"+,�� ,+-
1"Ģ�I�,�&+ĳ2"+ &�!,/�!&$&1�)F

�+ĳ2"+ &�!,/"0�!&$&1�&0�0Ę,�202Ĕ/&,0�!"�/"!"0�
0, &�&0�.2"� ,+0"$2&/�*�"01��")" "/H�-"/�+1"�
0"2�-ū�)& ,H� /"!&�&)&!�!"�"*�2*�� &+!ū01/&��
"0-" ĻĲ ���1/�3Ĩ0�!"�02�0��1&3&!�!"0�"*�*Ļ!&�0�

0, &�&0�q�2��H��601/Ŕ*H�]��,))&�+!"/H�ƁƉƀƈH�-F�
ƀƉƈrF��+ĳ2"+ &�!,/"0�!&$&1�&0�0Ę,� ,*2*"+1"�
/"*2+"/�!,0��1/�3Ĩ0�!"�-�/ "/&�0� ,*�"*-/"-
0�0�"�"+1&!�!"0�-/&3�!�0H�+�0�.2�&0�,�&+ĳ2"+-
 &�!,/H� "*�  ,+1/�-�/1&!�� !,� /" "�&*"+1,� !��
/"*2+"/�ĢĘ,� q0"'�� 3&�� -�$�*"+1,� ,2� /" "�&-
*"+1,�!"��"+0�,2�0"/3&Ģ,0rH�-/,!27� ,+1"ū!,�
��0"/�!&32)$�!,�"*�02�0�*Ļ!&�0�0, &�&0H�+,0� �-
+�&0�!,��+2+ &�+1"�"m,2�"*�,21/�0�*Ļ!&�0�!"�
1"/ "&/,0� q�2��H��601/Ŕ*H�]��,))&�+!"/H�ƁƉƀƈH�
-F�ƀƀƉrF�

��)ő$& �H�"*�02*�H�Ĩ���0"$2&+1"I�,�&+ĳ2"+ &�-
!,/�!&$&1�)�Ĩ�2*�202Ĕ/&,�!"�&+1"/+"1�.2"H�-,/�
�)$2*��/�7Ę,H�1"*� �-� &!�!"�!"�&+ĳ2"+ &�/ as 
-"00,�0�.2"�,�� ,*-�+%�*�+�0�/"!"0�0, &�&0H�
0"'��-,/.2"�")"�Ĩ�2*�"5-"/1�+,�1"*��.2"�1/�1�H�
-"),�0"2� �/&0*�H�-,/�#�*���+1"/&,/H�,2�.2�)-
.2"/�,21/��/�7Ę,F��,*�&00,H�"+1&!�!"0�-/&3�!�0�
21&)&7�*�1�)� �-� &!�!"�!,�&+ĳ2"+ &�!,/�!"�&+-
ĳ2"+ &�/�1"/ "&/,0�-�/��!&32)$�/"*�0"20��"+0H�
-/,!21,0�"�*�/ �0H�/"*2+"/�+!,�,�&+ĳ2"+ &�-
!,/�-,/�1�)�!&32)$�ĢĘ,H�3&��-�$�*"+1,�"*�!&-
+%"&/,H�,2�*"0*,�"*��"+0�,2�0"/3&Ģ,0F�

�,*,� "5"*-),� !"� &+ĳ2"+ &�!,/�� !&$&1�)H�
-,!"*,0�  &1�/� �� 202Ĕ/&�� !"� &+1"/+"1� ��*&)��
�,")%,�.2"� /&�� ,+1"ū!,0�0,�/"�*,!�H��")"7�H�
"01&),�!"�3&!�H�*�.2&�$"*H�"+1/"�,21/,0�1"*�0F�
��*&)��-,002&�ƇHƇ�*&)%ŕ"0�!"�0"$2&!,/"0�"*�
sua rede social Instagram7H�,�.2"�!"*,+01/����
&+ĳ2Ī+ &��.2"�"00��202Ĕ/&��-,002&�+,�0"2�/�*,�
!"��12�ĢĘ,F�
�"00�)1�K0"�.2"H�-,/� 0"/�-/,!21,/��!"�  ,+-

1"ū!,�-�/��02�0�/"!"0�0, &�&0H���*&)���,")%,�'Ĕ�
#�)��0,�/"�,0�1"*�0�!"�0"2�&+1"/"00"�"�&+ĳ2"+-
 &��  ,*-,/1�*"+1,0� !"� 0"2� -ū�)& ,�*"0*,�
0"*� ,+1/�1,0�-/Ĩ3&,0� ,*�*�/ �0F��"),� 0"2�
 ,+%" &*"+1,�+��Ĕ/"�H�0"20�0"$2&!,/"0�"�-"0-
0,�0�.2"���� ,*-�+%�*H� ,+0"$2"*H�3&��02�0�
/"!"0�0, &�&0H�0"�&+#,/*�/�0,�/"�,0�1"*�0�!&0 2-
1&!,0�-")��&+ĳ2"+ &�!,/�H��"*� ,*,�� ,*-�-
+%�/��0-" 1,0�!"�02��3&!��-"00,�)�M�Ĩ���01�+1"�
 ,*2*�.2"�&+ĳ2"+ &�!,/"0�!&$&1�&0�"*�/"!"0�
sociais compartilhem suas vidas pessoais. 

��/��2*��*�/ ��/")� &,+�!�� ,*�,0�1ő-& ,0�
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+,0�.2�&0���*&)��0"�"+3,)3"H�-,!"�0"/�&+1"/"0-
0�+1"�3&+ 2)�/K0"�ĕ�&+ĳ2"+ &�!,/�H�21&)&7�+!,�
!"�02�� /"!&�&)&!�!"�"��)1,�+ū*"/,�!"�0"$2&-
!,/"0� -�/�� .2"� ")�� !&32)$2"� ,0� -/,!21,0� !"�
1�)�*�/ �F�À�,�.2"�#"7H�-,/�"5"*-),H���*�/ ��
�Ĩ/�01�0"F��,�!&��ƁƆ�!"�*�&,�!"�ƁƉƁƉH���*&)��
-,01,2�2*� ,+1"ū!,�"*�0"2� �+01�$/�*H�.2"�
-�/" "�1"/�0&!,�-/,!27&!,�-,/�")�H�*,01/�+!,�
 ,*,�")�� 2&!��!,0�0"20� ��"),0�21&)&7�+!,�,�
-/,!21,� V
"+"0&0dW� !���Ĩ/�01�0"� "�21&)&7,2� ��
%�0%1�$�~�!�-�/��1,/+�/� )�/,�,� �/Ĕ1"/�-�1/,-
cinado do conteúdo postado8�q�!&�+1"�0"/Ĕ�!"-
*,+01/�!,�.2"�"00"�1&-,�!"�&!"+1&Ĳ �ĢĘ,�+Ę,�Ĩ�
&!"�)r�q�,")%,H�0F!FrF

�,1"�.2"���*&)�H�-,/�0"/�&+ĳ2"+ &�!,/��!&$&-
1�)�!"��002+1,0� ,*,��")"7�H�-,!"/&��1"/�#�)�!,H�
!"�#,/*��"0-,+1Ė+"�H�!,�-/,!21,�!���"/Ĕ01�0"�
"�&+ĳ2"+ &�!,�0"2�-ū�)& ,��� ,+02*&/�,2�+Ę,�
1�)�-/,!21,H�0"*�.2"���*�/ ��1&3"00"�/")�ĢĘ,�
-/Ĩ3&�� ,*���/"#"/&!��-,01�$"*F��)��-,!"/&�H�
-,/�"5"*-),H�1"/� /&1& �!,�02��.2�)&!�!"�,2�,�
comparado com produto de marca concorrente 
-�/��&+#,/*�/�0"20�0"$2&!,/"0F��00,�!"*,+01/��
 ,*,����12�ĢĘ,�!"�&+ĳ2"+ &�!,/"0�3�&��)Ĩ*�!�0�
-�/ "/&�0�#"&1�0� ,*�*�/ �0F

�"00"�  �0,� "0-" ĻĲ ,H� �� "5&01Ī+ &�� !��~�! 
+��-,01�$"*�#"&1��-")��&+ĳ2"+ &�!,/�H�"3&!"+-
 &,2�.2"����"/Ĕ01�0"�"01��")" "2�2*��/")�ĢĘ,�
 ,*"/ &�)� ,*�����*&)���,")%,�-�/��.2"�")��
�12�00"� ,*,�-,/1�K3,7�"�*,!"),�!"01��-"Ģ��
-2�)& &1Ĕ/&��"H�1�*�Ĩ*H�-�/��.2"��� ,+1��!��&+-
ĳ2"+ &�!,/��+��/"!"�0, &�)�#,00"�3"Ļ 2),�!"�!&-
32)$�ĢĘ,�!�� �*-�+%�F�

�+�)&0�+!,�"00"�"5"*-),�q.2"�/"ĳ"1"���/"�-
lidade do *�/("1&+$�!"�&+ĳ2Ī+ &�rH�3"/&Ĳ �K0"�
.2"�,�&+ĳ2"+ &�!,/�!&$&1�)�-,!"��12�/�"*�1/Ī0�
ȩ"+1"0H� &+ )20&3"�!"� #,/*�� ,+ ,*&1�+1"I� q&r�
 ,*,� -/,!21,/� !,�  ,+1"ū!,� .2"� 0"/Ĕ� !&32)-
$�!,J�q&&r� ,*,��1,/m*,!"),�!"� ,+1"ū!,���0"/�
!&32)$�!,J�"m,2�q&&&r� ,*,�3"Ļ 2),�!"�!&32)$�-
ĢĘ,H�-,01�+!,�,� ,+1"ū!,�-/,!27&!,�"*�02�0�
redes sociais.

�5"*-)&Ĳ �+!,I�2*��*�/ ��!"� 1Ī+&0�-,!"�
 ,+1/�1�/�2*�&+ĳ2"+ &�!,/�!&$&1�)� ,*,�-�/1"�

!��"01/�1Ĩ$&��!"�*�/("1&+$�!��"*-/"0��-�/��.2"�
1�)�&+ĳ2"+ &�!,/�-/,!27��2*� ,+1"ū!,�+,�.2�)�
")"��-�/"Ģ��#�)�+!,�!"�#,/*��-,0&1&3��0,�/"�,�
1Ī+&0�!��/"#"/&!��*�/ ��"�-,01"�"*�02�0�/"!"0�
0, &�&0�-�/��.2"�1�)� ,*2+& �ĢĘ,��1&+'��,�-ū-
�)& ,�!,�&+ĳ2"+ &�!,/F��� ,+1/�1�ĢĘ,�-,!"�-/"-
3"/�.2"���*�/ ��1"*�,�!&/"&1,�!"�-,01�/�,0� ,+-
1"ū!,0�-/,!27&!,0�-"),�&+ĳ2"+ &�!,/�1�*�Ĩ*�
"*�02�0�/"!"0�0, &�&0�-/ő-/&�0�,2H��,� ,+1/Ĕ/&,H�
-/"3"/�.2"�1�)�-,01�$"*�, ,//"/Ĕ��-"+�0�+�0�
/"!"0�0, &�&0�!��*�/ �F��"00"�ū)1&*,� "+Ĕ/&,H�,�
&+ĳ2"+ &�!,/�+Ę,�21&)&7�/Ĕ�02�0�-/ő-/&�0�/"!"0�
0, &�&0�-�/��!&32)$�/�,�-/,!21,J�+"00"� �0,H�")"�
0"/Ĕ� ,+1/�1�!,�-")��*�/ ��-,/�02�� /"!&�&)&-
!�!"H�+Ę,�-"),0�0"20�0"$2&!,/"0�!&/"1,0F

�,/�.2"�*�/ �0�-,002"*�,�&+1"/"00"�!"�#�7"/�
"00"�1&-,�!"� ,+1/�1�ĢĘ,D���-/ő-/&,�0&$+&Ĳ �!,�
!,� 1"/*,� V&+ĳ2"+ &�!,/�!&$&1�)W� �-/"0"+1�� ��
/"0-,01�J�"01"��$"+1"H�-,/�02�� �-� &!�!"�!"�&+-
ĳ2"+ &�/�1"/ "&/,0H�-,00&3")*"+1"H� ,+0"$2&/Ĕ�
1"/� �)$2*� 1&-,�!"� 02 "00,�"*� &+ĳ2"+ &�/� �0�
-"00,�0�.2"�,�� ,*-�+%�*�q0"'��0"20�0"$2&!,-
/"0�!�0�/"!"0�0, &�&0�,2�-"00,�0�.2"� ,+0,*"*�
,� ,+1"ū!,�-/,!27&!,�-"),�&+ĳ2"+ &�!,/r�-�/��
�!.2&/&/�,�-/,!21,H��"*�,2�0"/3&Ģ,�.2"�"01Ĕ�
sendo divulgado.

À� ,*2*�1"+1�/"*�!"Ĳ+&/�,� ,+ "&1,�!"�&+-
ĳ2"+ &�!,/� !&$&1�)�  ,*,� �)$2Ĩ*�.2"� -,002&�
um número relevante de seguidores em redes 
0, &�&0H�  ,*,� #,&� #"&1,� -,/� �,++,))6� qƁƉƀƆrF�
�,/Ĩ*H� "+1"+!"K0"� .2"�2*� &+ĳ2"+ &�!,/� !&-
$&1�)�Ĩ�.2"*H�3&��02�0�/"!"0�0, &�&0H�Ĩ� �-�7�!"H�
�,� ,*-�/1&)%�/� ,+1"ū!,0H�&+ĳ2"+ &�/��0�-"0-
0,�0�.2"�,�� ,*-�+%�*F��*�&+ĳ2"+ &�!,/�!&-
$&1�)�-,!"�1"/H�-,/�"5"*-),H�ƄFƉƉƉ�0"$2&!,/"0H�
*�0�"+$�'ĔK),0�"�&+ĳ2"+ &ĔK),0�!"�#,/*��*�&0�
"Ĳ &"+1"�!"�.2"�&+ĳ2"+ &�!,/"0�!&$&1�&0� ,*�
*�&0�!"�ƄƉFƉƉƉ�0"$2&!,/"0F��*�02*�H�+��3"/-
!�!"H�.2�).2"/�-"00,��-,!"�0"/�2*�&+ĳ2"+ &�-
!,/�!&$&1�)H�!"0!"�.2"� ,+0&$��&+ĳ2"+ &�/�1"/-
ceiros via suas redes sociais.

À� ,� .2"� "5-)& ,2� ,� &+ĳ2"+ &�!,/��/� �,6�
"*� "+1/"3&01�� ĕ� ƋƋƌ��"40F� �"$2+!,� ")"H� %Ĕ�
o crescimento mercadológico do chamado 
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V*& /,K&+ĳ2"+ &�!,/WH�.2"�0Ę,�-"00,�0�.2"�1"*�
*"+,0�0"$2&!,/"0H�*�0�-,002"*�0"$2&!,/"0�!"�
+& %,F� �)"� �Ĳ/*,2� .2"� V0"� 3, Ī� !"0"'�� $",-
K), �)&7�/�,2��1&+$&/�!"1"/*&+�!�0�Ĕ/"�0H�*�/-
 �0�-/"#"/"*�#�7"/�-�/ "/&�0� ,*�ƀƉ�*& /,K&+-
ĳ2"+ &�!,/"0� !,�.2"�  ,*�2*� &+ĳ2"+ &�!,/�
$/�+!"W�q�)"&+*�+H�ƁƉƀƈrF�

�"00"� 0"+1&!,H� -�/��  ,*-/""+!"/� 0"� ,� &+-
ĳ2"+ &�!,/�!&$&1�)�"5"/ "��1&3&!�!"� ,*"/ &�)�
-2�)& &1Ĕ/&�H�,�	"!"/�)��/�!"��,*&00&,+�qƏƝƌ)9 
qƁƉƀƈr� !,0� �01�!,0� �+&!,0� -2�)& ,2� "*� +,-
3"*�/,�!"�ƁƉƀƈ�2*�!, 2*"+1,�!"+,*&+�!,�
“�&0 ),02/"�ƀƉƀ�#,/��, &�)��"!&���+ĳ2"+ "/0W�.2"�0"�
&+& &��#�7"+!,���0"$2&+1"�-"/$2+1���,�)"&1,/�!,�
!, 2*"+1,I� V3, Ī� 1/���)%�� ,*�*�/ �0�-�/��
/" ,*"+!�/�,2�"+!,00�/�-/,!21,0DWF��"���/"0-
-,01��#,/�0&*H�1�)�202Ĕ/&,�!��&+1"/+"1�-/,3�3")-
*"+1"�Ĩ�2*�&+ĳ2"+ &�!,/�!&$&1�)�.2"�-/�1& ��
*�/("1&+$�!"�&+ĳ2Ī+ &�F

3. A!nal, o que é *�/("1&+$ 
de in"uência?

�*��3"7� ,*-/""+!&!,�,�.2"�Ĩ�2*�&+ĳ2"+-
 &�!,/�!&$&1�)H�!"3"K0"��$,/���20 �/� ,*-/""+-
!"/�,�#"+œ*"+,�!,�*�/("1&+$�!"�&+ĳ2Ī+ &��-�/��
.2"�0"�-,00��3"/&Ĳ �/�0"�"01"�Ĩ�2*��#,/*��!"�
 ,*2+& �ĢĘ,� -2�)& &1Ĕ/&�F� �+#")&7*"+1"H� !"0-
1� �K0"� !"0!"� 'Ĕ� .2"� �� -"/$2+1�� 1Ļ12),� !"01"�
��-Ļ12),�+Ę,�-,002&�/"0-,01�� )�/��"�,�'"1&3�H�
pois o conceito de “*�/("1&+$� !"� &+ĳ2Ī+ &�W�
+Ę,�#,&��&+!���*-)�*"+1"�!&0 21&!,�� �!"*&-
 �*"+1"�q��(("/H�ƁƉƀƇH�-F�ƆƈrF��00&*H��+1"0�!"�
0"�!&0 21&/�1�)� ,+ "&1,H�Ĩ�+" "00Ĕ/&,��-/"0"+-
tar os conceitos de *�/("1&+$H� -2�)& &!�!"� "�
-/,-�$�+!�H�-�/��.2"H� ,*�&00,H�-,00�K0"�*"-
)%,/� ,*-/""+!"/�,�#"+œ*"+,�!,�*�/("1&+$ de 
&+ĳ2Ī+ &�F

�
/&+,3"/�"1��)F�qƁƉƀƇH�-F�Ɓƅƀr�!"Ĳ+"*�Vmarke-
1&+$WH�!"+1/,�!,�Ė*�&1,�'2/Ļ!& ,H� ,*,���V&+1"/-
#� "�"+1/"���,#"/1��"���!"*�+!��,2� ,*,�,�-/,-
 "00,��!*&+&01/�1&3,�-"),�.2�)�,0�-/,!21,0�0Ę,�

)�+Ģ�!,0��!".2�!�*"+1"�+,�*"/ �!,�"��1/�3Ĩ0�
!,� .2�)� 0Ę,� "#"12�!�0� 1/�+0#"/Ī+ &�0� !"� -/,-
-/&"!�!"WF�Ĕ��2  ��qƁƉƉƇH�-F�ƀƅƄr�"5-)& ��.2"�
*�/("1&+$� 0Ę,�,0� V*Ĩ1,!,0H� 1Ĩ +& �0� "� &+01/2-
*"+1,0�.2"��-/,5&*�*�,� ,+02*&!,/�!,0�-/,-
!21,0�"�0"/3&Ģ,0� ,), �!,0���02��!&0-,0&ĢĘ,�+,�
*"/ �!,�-"),0�#,/+" "!,/"0WF���&�0�qƁƉƀƉH�-FƀƈrH�
-,/�02��3"7H�!"Ĳ+"� ,*,�*�/("1&+$�V1,!�0��0�
�1&3&!�!"0� ,*"/ &�&0�/")� &,+�!�0�ĕ� &/ 2)�ĢĘ,�
!"��"+0�"�0"/3&Ģ,0H�!"0!"���02��-/,!2ĢĘ,��1Ĩ�,�
 ,+02*,�Ĳ+�)WF��"+1/,�!"�1�&0��1&3&!�!"0� ,-
*"/ &�&0�.2"�#,/*�*�,�*�/("1&+$H�"+ ,+1/�K0"�
��-2�)& &!�!"�q�"+'�*&+H�ƀƈƈƃrF

�5&01"*�!&3"/0�0�!"Ĳ+&Ģŕ"0�!"�-2�)& &!�!"�
 ,*,�!"*,+01/�*�
/&+,3"/H�"1��)�qƁƉƀƇrF���/��
"01"� �/1&$,H� �0� !"Ĳ+&Ģŕ"0� 1/�7&!�0� -,/� �&�0�
qƁƉƀƉr��25&)&�*��� ,*-/""+0Ę,�!"00���1&3&!�!"F�
���21,/��!"Ĳ+"�-2�)& &!�!"� ,*,�V*"&,�!"�!&-
32)$�ĢĘ,�!"�-/,!21,0�"�0"/3&Ģ,0� ,*���Ĳ+�)&-
!�!"�!"� &+ "+1&3�/�,�0"2� ,+02*,WH�0"+!,���
V#,/*�� )Ĕ00& ��!"� 1,/+�/�  ,+%" &!,�2*�-/,-
!21,H�2*�0"/3&Ģ,�,2�2*��"*-/"0�� ,*�,�'"-
tivo de despertar o interesse pela coisa anun-
 &�!�H� /&�/�-/"01Ļ$&,��,�+,*"�,2�ĕ�*�/ ��!,�
�+2+ &�+1"�,2��&+!��!&#2+!&/� "/1,�"01&),�!"�
3&!�W�q�&�0H�ƁƉƀƉH�--F�ƀƅH�ƀƆH�ƀƇrF��01,�ĨH�1/�1�K0"�
!"� ,*2+& �ĢĘ,� ,*�,�'"1&3,� ,*"/ &�)10. 

�21/��!"Ĳ+&ĢĘ,�/")"3�+1"�-�/��"00"��/1&$,�Ĩ�
��!"�-/,-�$�+!�F���-/,-�$�+!��Ĩ�!"Ĳ+&!��-")��
!,21/&+��"0-" &�)&7�!�H� ,*,�2*�� ,*2+& �-
ĢĘ,�.2"�-,002&�2*�Ĳ*�V&!",)ő$& ,H�/")&$&,0,H�
-,)Ļ1& ,�,2�0, &�)W�q
/&+,3"/H�"1��)FH�ƁƉƀƇH�-F�ƂƁƁrF�
��-/,-�$�+!�H�"*�1"0"H�0"/&��1Ĩ +& ��!"�-"/02�-
0Ę,H�*�0�.2"�V+Ę,�-,002&�&+12&1,�" ,+œ*& ,�a 
prioriW�q�&�0H�ƁƉƀƉH�-F�ƀƆrF���-/,-�$�+!�H��00&*H�
1"/&�� ,*,�,�'"1&3,���!&#20Ę,�!"� &!"&�0H�-�/��
-/,*,3"/���V�!"0Ę,��� "/1,�0&01"*��&!",)ő$& ,�
q-,)Ļ1& ,H�0, &�)H�/")&$&,0,H�" ,+œ*& ,H�$,3"/+�-
*"+1�)rW�q�&�0H�ƁƉƀƉH�-F�ƀƇrF

�-"0�/�!"�1�)� ,+ "&12�ĢĘ,�!,21/&+Ĕ/&�H����"&�
	"!"/�)�+F�ƃFƅƇƉmƅƄH�"*�0"2��/1&$,�ƄlH�!"Ĳ+"�
 ,*,� -/,-�$�+!�� V.2�).2"/� #,/*�� /"*2+"-
/�!��!"�!&#20Ę,�!"�&!"&�0H�*"/ �!,/&�0�,2�0"/3&-
Ģ,0H�-,/�-�/1"�!"�2*��+2+ &�+1"�&!"+1&Ĳ �!,WF��
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�,1�K0"�.2"H� ,*�"5 "ĢĘ,�!,�&+Ļ &,�!,��/1&$,�
.2"�1/�1��!��!&#20Ę,�!"�&!"&�0H�,� ,+ "&1,�)"$�)�
�-/"0"+1�!,�"*�*2&1,�0"��00"*")%��ĕ�!"Ĳ+&ĢĘ,�
!,21/&+Ĕ/&��!"�-2�)& &!�!"��-/"0"+1�!�F�

���/"�)&!�!"H� ,*,�-,+12�!,�-,/��&�0�qƁƉƀƉH�
-FƀƇH�ƀƈr�"�-,/��,-"0�qƀƈƈƁH�-F�ƁrH��-"0�/�!�0�!"-
Ĳ+&Ģŕ"0�!,21/&+Ĕ/&�0H�Ĩ� ,*2*�.2"�,0�1"/*,0�
-/,-�$�+!��"�-2�)& &!�!"�0"'�*�21&)&7�!,0�!"�
#,/*��&+!&01&+1��-"),�!&/"&1,�-,0&1&3,��/�0&)"&/,F�
�1Ĩ���-/ő-/&���,+01&12&ĢĘ,�	"!"/�)�+,�`ƃl�!,�
�/1&$,�ƁƁƉ11� &1,2�,�1"/*,�-/,-�$�+!��.2�+!,�
+��3"/!�!"H� ,+0&!"/�+!,�,� ,+ "&1,�!,21/&+Ĕ-
/&,H�!"3"/&��1"/�#�)�!,�"*�-2�)& &!�!"F

	�1,�Ĩ�.2"�-�/��,�Ė*�&1,�!"01"�"012!,H�1�&0�
 ,+ "&1,0�0Ę,�&*-,/1�+1"0�-�/��0"� ,*-/""+!"/�
,�,�'"1&3,�!�� ,*2+& �ĢĘ,H�*�0�+Ę,�#�7�-�/1"�
!,�"0 ,-,�!"01"�1/���)%,��20 �/�)ő$& ��q0"��)-
$2*�r�-,/�1/Ĕ0�!�0�!"Ĳ+&Ģŕ"0�)"$�&0F��*�,21/�0�
-�)�3/�0H� ,+0&!"/�+!,�.2"�,�,�'"1,�!"01"�"0-
12!,�Ĩ��� ,*2+& �ĢĘ,� ,*� �/Ĕ1"/� ,*"/ &�)�
via *�/("1&+$�!"�&+ĳ2Ī+ &�H�,�1"/*,�21&)&7�!,�
M�0"�-2�)& &!�!"�,2�-/,-�$�+!��,2�*�/("1&+$ - 
&*-,/1��*"+,0�"�0&*�,�.2"�"01Ĕ�V-,/�1/Ĕ0W�!��
 ,*2+& �ĢĘ,�K� &01,�ĨH� 0"��� ,*2+& �ĢĘ,� 1"*�
 ,*,�,�'"1&3,���!&32)$�ĢĘ,�!"�*�/ �0H�*"/ �-
!,/&�0H�-/,!21,0H�0"/3&Ģ,0H��"+0�"1 F

��00&*H�0"��� ,*2+& �ĢĘ,�-,002&/�2*� �/Ĕ1"/�
 ,*"/ &�)�!"�!&32)$�ĢĘ,�!"�*�/ �0H�*"/ �!,-
/&�0H�-/,!21,0H�0"/3&Ģ,0H��"+0�"1 FH�&+!"-"+!"+-
1"*"+1"�!,�1"/*,�21&)&7�!,H�0"'��-/,-�$�+!��
,2� -2�)& &!�!"H� 0"/Ĕ� "+1"+!&!,H� -�/�� ,0�Ĳ+0�
!"01"��/1&$,H�.2"�"00"�1&-,�!"� ,*2+& �ĢĘ,�"01Ĕ�
+,��,',�!"01"�"012!,F��,�"+1�+1,H�-�/��.2"�0"'��
*�+1&!����/")�ĢĘ,� ,*���!,21/&+��"0-" &�)&7�!��
�-/"0"+1�!��� &*�H�0"/Ĕ�21&)&7�!,�+"01"��/1&$,�,�
1"/*,�-2�)& &!�!"�-�/�� ,*2+& �Ģŕ"0�.2"�1"-
+%�*� ,*,�,�'"1&3,�Ĳ+0� ,*"/ &�&0F�

�+1"+!"K0"H� -,/Ĩ*H� .2"� %Ĕ� *�&0� 2*� ")"-
*"+1,�"00"+ &�)�-�/��0"�!"Ĳ+&/�,�.2"�Ĩ�-2�)&-
 &!�!"�+,�Ė*�&1,�'2/Ļ!& ,I�")��-/" &0��1"/�0&!,�
 ,+1/�1�!�H�*"0*,�.2"�&+#,/*�)*"+1"F��00&*H�
"+1"+!"K0"�.2"�,� �/1&$,�Ƅl�!���"&�	"!"/�)�+F�
ƃFƅƇƉmƅƄ�� "/1���,�#�)�/�.2"�-/,-�$�+!��q&+ )2&-
K0"��.2&�,� ,+ "&1,�!,21/&+Ĕ/&,�!"�-2�)& &!�!"r�

deve ser remunerada por um anunciante 
&!"+1&Ĳ �!,F�

�00"�/".2&0&1,�Ĩ�"00"+ &�)�-�/��.2"�0"�-,00��
"+1"+!"/�,0�)&*&1"0�!��)&�"/!�!"�!"�"5-/"00Ę,�
"�!�� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�F��5"*-)&Ĳ �+!,I�
2*�202Ĕ/&,�!"� &+1"/+"1�.2"�#�)���"*�!"�2*�
-/,!21,� -�/�� /" ,*"+!ĔK),� �,0� 0"20�  ,+02-
*&!,/"0�+Ę,�"01Ĕ�/"�)&7�+!,� ,*2+& �ĢĘ,�-2-
�)& &1Ĕ/&�H�*�0�2*�202Ĕ/&,�!"�&+1"/+"1�.2"�Ĩ�
/"*2+"/�!,�-"),��+2+ &�+1"�-�/��/"�)&7�/��� ,-
*2+& �ĢĘ,H�"01Ĕ�M�&00,�Ĩ�3"/!�!"�*"0*,�.2"�
�*��0� �0�  ,*2+& �Ģŕ"0� 0"'�*� &!Ī+1& �0F��*�
02*�H�"+1"+!"K0"�.2"H�-�/��0"�.2�)&Ĳ �/��)$,�
 ,*,�-2�)& &!�!"H�-�/��Ĳ+0�)"$�&0H�Ĩ�+" "00Ĕ-
/&,�.2"�,� ,*2+& �!,/�1"+%��0&!,� ,+1/�1�!,�
-�/��/"�)&7ĔK)�F

�,� *"0*,� 0"+1&!,H� "� /"02*&+!,� �� "5-,-
0&ĢĘ,� ,+ "&12�)�02-/�H�,� &1"*���!,��/1&$,�ƀƇ�
!,��ő!&$,��/�0&)"&/,�!"��21,//"$2)�*"+1�ĢĘ,�
�2�)& &1Ĕ/&��qƌƋƊƙ)12�"!&1�!,�-"),��,+�/�-/"3Ī���
0"$2&+1"�!"Ĳ+&ĢĘ,�!"��+ū+ &,�-�/��Ĳ+0�!"��-)&-
 �ĢĘ,�!�0�/"$/�0�!,��ő!&$,I�

V��-�)�3/���+ū+ &,�Ĩ��-)& �!��"*�0"2�
0"+1&!,�)�1,H���/�+$"+!,�.2�).2"/�"0-Ĩ &"�
!"�-2�)& &!�!"H�0"'��.2�)�#,/�,�*"&,�.2"�
��3"& 2)"F��*��)�$"+0H�/ő12),0H�#,)%"1,0�
"�*�1"/&�)�!"�-,+1,K!"�3"+!��0Ę,H�-�/��
"00"�"#"&1,H�#,/*�0�!"�-2�)& &!�!"F���
palavra anúncio�0ő���/�+$"H�1,!��3&�H���
-2�)& &!�!"�/"�)&7�!��"*�"0-�Ģ,�,2�
1"*-,�-�$,0�-"),��+2+ &�+1"JWF

�00&*H�'2/&!& �*"+1"H��� ,*2+& �ĢĘ,�0"�1,/-
+�/Ĕ�-2�)& &1Ĕ/&��0"�,��+2+ &�+1"�1&3"/�-�$,�M�
&+!"-"+!"+1"*"+1"�!,�#,/*�1,�KH�-")��3"& 2)�-
ĢĘ,�!,� ,+1"ū!,�-2�)& &1Ĕ/&,F��00"�V-�$�*"+1,W�
+Ę,� -/" &0�� 0"/� Ĳ+�+ "&/,� "H� *2&1,� *"+,0H�
1"/� 0&!,� #,/*�)&7�!,� "*� !, 2*"+1,�  ,+1/�-
12�)F��,/�"5"*-),H�,�*"/,�"+3&,�!"�-/,!21,0�
!��*�/ �H�"*� ,+1/�-�/1&!��!��+"$, &�ĢĘ,�-�/��
/"�)&7�ĢĘ,�!"�-,01�$"+0�-"),�&+ĳ2"+ &�!,/�!&$&-
1�)H� ,+Ĳ$2/��2*�� ,+1/�1�ĢĘ,�!"�-2�)& &!�!"F
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�,*�"00�� ,+1"512�)&7�ĢĘ,�&+& &�)�#"&1�H��-/"-
0"+1�K0"���!"Ĳ+&ĢĘ,�!"�*�/("1&+$�!"�&+ĳ2Ī+ &��
!"0"+3,)3&!��-,/���(("/�qƁƉƀƇH�-F�ƇƉrI�Vmarke-
1&+$�!"�&+ĳ2Ī+ &��Ĩ�!"Ĳ+&!,� ,*,�2*�-/, "00,�
no *�/("1&+$�!&$&1�)�,+!"�)Ļ!"/"0�!"�,-&+&Ę,�q&+-
ĳ2"+ &�!,/"0r� 0Ę,� &!"+1&Ĳ �!,0� "� "+1Ę,� &+1"-
$/�!,0�!"+1/,�!"�2*�� ,*2+& �ĢĘ,�!"�*�/ ��
"*�-)�1�#,/*�0�!"�*Ļ!&��0, &�)WF��21/��!"Ĳ+&-
ĢĘ,��-/"0"+1�!��-"),��21,/�Ĩ�.2"�*�/("1&+$ de 
&+ĳ2Ī+ &��Ĩ��V2*��#,/*��!&$&1�)�"�-�$��!"�mar-
("1&+$�S�, �K�K�, �T�,+!"��� ,*2+& �ĢĘ,�, ,//"�
"*� �+�&0�!"�*Ļ!&��0, &�)V13� q��(("/H�ƁƉƀƇH�-F�
ƇƉrF

�,+0&!"/�+!,��0�!"Ĳ+&Ģŕ"0�!"�*�/("1&+$H�-2-
�)& &!�!"� "� -/,-�$�+!�� �-/"0"+1�!�0H� marke-
1&+$�!"�&+ĳ2Ī+ &��0"�*,01/�� ,*,�2*��"01/�1Ĩ-
$&��!"� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�� 2',�,�'"1&3,�
Ĩ���!&32)$�ĢĘ,�!"�-/,!21,0H�0"/3&Ģ,0H�*�/ �0H�
&!"&�0H�"1 F��

�+1/"1�+1,H�"+1"+!"K0"�.2"�,�*�/("1&+$ de in-
ĳ2Ī+ &��+Ę,�1"*� ,*,�-/,-ő0&1,���V &/ 2)�ĢĘ,�
!"��"+0�"�0"/3&Ģ,0H�!"0!"���02��-/,!2ĢĘ,��1Ĩ�,�
 ,+02*,�Ĳ+�)W�q�&�0H�ƁƉƀƉH�-F�ƀƈrH�!��*"0*��
#,/*��.2"�1"*�,�*�/("1&+$H� ,+#,/*"� ,+ "&1,�
!,21/&+Ĕ/&,�,/���-/"0"+1�!,F���*�,21/�0�-�)�-
3/�0H��-"0�/�!,�1"/*,�21&)&7�!,�-"),0��$"+1"0�
do mercado ser “*�/("1&+$�!"�&+ĳ2Ī+ &�WH�"01"�
1&-,�!"��1&3&!�!"�Ĩ�*�&0�/"01/&1��!,�.2"����1&3&-
dade de *�/("1&+$F��00&*H�-,!"K0"��Ĳ/*�/�.2"�
o *�/("1&+$�!"�&+ĳ2Ī+ &�H� ,*,�#,/*��!"�-2-
�)& &!�!"H�Ĩ�2*��"0-Ĩ &"�!,�$Ī+"/,�*�/("1&+$.

�,�/"��0�!"Ĳ+&Ģŕ"0�!"���(("/�qƁƉƀƇH�-FƇƉr�3"-
/&Ĳ �K0"�1/Ī0�")"*"+1,0�&*-,/1�+1"0�+")�0� ,+-
1&!,0I�q&r�,�&+ĳ2"+ &�!,/� ,*,�2*�)Ļ!"/�!"�,-&-
+&Ę,J�q&&r�,�*�/("1&+$�!"�&+ĳ2Ī+ &�� ,*,�2*��
#,/*��!"� ,*2+& �ĢĘ,�!"�*�/ ��.2"�, ,//"�
"*�*Ļ!&�0�0, &�&0J�"�q&&&r��� ,*2+& �ĢĘ,�-�$��
do *�/("1&+$� !"� &+ĳ2Ī+ &�F���-/&*"&/,� &1"*�
*2&1,�0"�/")� &,+�� ,*�,���-Ļ12),�Ɓ�!"01"��/-
1&$,H�&01,�ĨH��� /"!&�&)&!�!"�!,�&+ĳ2"+ &�!,/�!&-
$&1�)�.2"�,�-"/*&1"�0"/�2*�)Ļ!"/�!"�,-&+&Ę,�"�
&+ĳ2"+ &�/�0"20�0"$2&!,/"0F�

�,/�02��3"7H�,�0"$2+!,�&1"*�!")&*&1��,�*"&,�
+,�.2�)�,�&+ĳ2"+ &�!,/�!&$&1�)��12�H�&01,�ĨH�"*�

02�0� /"!"0� 0, &�&0F� �,/�Ĳ*H� ��!"Ĳ+&ĢĘ,� �-/"-
0"+1�!��"5-ŕ"���+" "00&!�!"�!�� ,*2+& �ĢĘ,�
#"&1�� -"),� &+ĳ2"+ &�!,/� !&$&1�)� 1"/� 0&!,�  ,+-
tratada e remunerada (independentemente da 
#,/*�r� -�/�� 0"/�  ,+0&!"/�!�� -2�)& &1Ĕ/&�H� +��
)&+%��!,�!&0-,01,�+,��/1&$,�Ƅl�!���"&�	"!"/�)�
+F�ƃFƅƇƉmƅƄ14.

�00,�+Ę,�0&$+&Ĳ ��.2"�&+ĳ2"+ &�!,/"0�!&$&-
1�&0�+Ę,�21&)&7�*�,21/�0�*Ļ!&�0�-�/��0"� ,*2+&-
 �/"*�M�&+ )20&3"H���01�+1"� ,*2*�.2"��-�/"-
Ģ�*�"*�0&1"0H�/"3&01�0�"��1Ĩ�*"0*,�+��1")"3&0Ę,�
-15 (ƐƜƑƘƠH�ƁƉƀƈrH�*�0�,�#, ,�!�� ,*2+& �ĢĘ,�
do *�/("1&+$�!"�&+ĳ2Ī+ &�H��12�)*"+1"H�Ĩ�"*�
/"!"0�0, &�&0F��00,�-,/.2"�Ĩ�"01"�Ĩ�,�"0-�Ģ,�+,�
.2�)�,�&+ĳ2"+ &�!,/�*�&0�0"��-/,5&*��!"�0"2�
-ū�)& ,H�1"+!,�2*�� ,*2+& �ĢĘ,�-/ő5&*����")"H�
-"/*&1&+!,�.2"�0"20�0"$2&!,/"0�/"�'�*�!&/"1�-
*"+1"�ĕ0� 02�0�-2�)& �Ģŕ"0H�  ,*� 2/1&!�0H� ,-
*"+1Ĕ/&,0�"� ,*-�/1&)%�*"+1,0F��00"� �/Ĕ1"/�
!"�-/,5&*&!�!"�"+1/"�,�&+ĳ2"+ &�!,/�!&$&1�)�"�
0"2�-ū�)& ,�Ĩ�/")"3�+1"�-�/��.2"�,�&+ĳ2"+ &�-
!,/�-,00�H�!"�#�1,H�&+ĳ2"+ &�/F
�"00�)1�K0"H�-,/�Ĳ*H�.2"��0�!"Ĳ+&Ģŕ"0��-/"-

0"+1�!�0� #,/*�*��-"+�0�2*�� #"//�*"+1��!"�
1/���)%,J�+Ę,�0"��20 �� ,*�")�0�"+ "//�/�,�!"-
��1"�,2�"+1"+!ĪK)�0� ,*,�!"Ĳ+&ĢĘ,�!"Ĳ+&1&3�F�
�"),� ,+1/Ĕ/&,H�"+1"+!"K0"H�-,/�1,!,0�,0�-,+1,0�
)"3�+1�!,0��1Ĩ��$,/�H�.2"�Ĩ�+" "00Ĕ/&,�*�&,/�
"012!,�+"00��Ĕ/"�F�

4. ��/("1&+$ de in"uência 
como estratégia de 

comunicação publicitária

�*�� 3"7�  ,*-/""+!&!,� ,�*�/("1&+$ de in-
ĳ2Ī+ &�� ,*,�#"+œ*"+,�.2"�, ,//"�+,�Ė*�&1,�
!��"0#"/��-2�)& &1Ĕ/&�H� ��"��+�)&0�/�,�.2"�&00,�
0&$+&Ĳ ��"*�1"/*,0�-/Ĕ1& ,0F��"*�/�K0"���-"/-
$2+1��!"�-"0.2&0��!"01"�1/���)%,I�,�*�/("1&+$ de 
&+ĳ2Ī+ &��Ĩ�2*��#,/*��!"� ,*2+& �ĢĘ,�-2�)&-
 &1Ĕ/&��"�-,/�&00,�!"3"� 2*-/&/� ,*��0�/"$/�0�
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'2/Ļ!& �0��-)& Ĕ3"&0�ĕ�-2�)& &!�!"D
� �*� /"02*,H� /"0-,+!"+!,� �� /"#"/&!�� -"/-

$2+1�H� 0&*H� ,�*�/("1&+$�!"� &+ĳ2Ī+ &�� Ĩ� 2*��
#,/*��!"� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��"�0&*H�,0�
�1,/"0� !��  �!"&�� -2�)& &1Ĕ/&�H� �,� /"�)&7�/"*�
*�/("1&+$�!"�&+ĳ2Ī+ &�H�-�00�*���1"/�!"3"/"0�
"�,�/&$�Ģŕ"0�'2/Ļ!& �0��� 2*-/&/�-,/� ,+1��!,�
 �/Ĕ1"/�-2�)& &1Ĕ/&,�!�� ,*2+& �ĢĘ,H�-/&+ &-�)-
*"+1"�+,�Ė*�&1,�!"�"0#"/�� ,+02*"/&01�16.

�� �1&3&!�!"� -2�)& &1Ĕ/&�� Ĩ� �1&3&!�!"� " ,+œ-
*& �H�/"$&!��-"),0�-/&+ Ļ-&,0�!��)&3/"�&+& &�1&3��
"�)&3/"� ,+ ,//Ī+ &��q�&�0H�ƁƉƀƉH�-F�ƂƉr�"�-,0-
02&�-/"//,$�1&3�0�!"�)&�"/!�!"�!"�"5-/"00Ę,�"�
3"!�ĢĘ,�ĕ� "+02/��-/Ĩ3&���q�,Ȭ,)&H�ƁƉƀƀH�-F�ƅƅJ�
�&�0H�ƁƉƀƉH�-F�ƂƉrF��,/Ĩ*H�-,/�ő�3&,H�1�&0�!&/"&-
1,0�+Ę,�0&$+&Ĳ �*�.2"���)&�"/!�!"�!"�"5-/"00Ę,�
-2�)& &1Ĕ/&�� Ĩ� ��0,)21�F��"),� ,+1/Ĕ/&,H� ��-/ő-
-/&���,+01&12&ĢĘ,�	"!"/�)�+,�`ƃl�!,��/1&$,�ƁƁƉ17 
 /&,2�)&*&1�Ģŕ"0�ĕ�-2�)& &!�!"� ,*"/ &�)F��*�
02*�H� ,*,�"5-)& �!,�-,/��,#,))&�qƁƉƀƀH�-F�ƅƆr�
"5&01"���+" "00&!�!"�!"�0"

qFFFr�!&0 &-)&+�/H�!"�#,/*��-,+!"/�!�H�
!"�2*�)�!,�,�!&/"&1,��,�"5"/ Ļ &,�!��
�1&3&!�!"�!"�-/,-�$�+!��"�-2�)& &!�!"�
e de outro preservar os direitos da 
0, &"!�!"��/�0&)"&/�� ,*��0�/"01/&Ģŕ"0�
-/"3&01�0�+,�1"51,� ,+01&12 &,+�)F

�00&*H�!&3"/0�0�,�/&$�Ģŕ"0�)"$�&0�#,/�*� /&�-
!�0H�� "/1�!�*"+1"H�-�/��.2"����1&3&!�!"�-2�)&-
 &1Ĕ/&���12�00"�-�/��-/"0"/3�/�,0�!&/"&1,0�!��0,-
 &"!�!"��/�0&)"&/�F��,/*�1&3�0� ,*,�,��ő!&$,�
!"��"#"0��!,��,+02*&!,/�"� ���"&�	"!"/�)�+F�
ƈFƁƈƃmƈƅ� .2"� 1/�1�� !�0� /"01/&Ģŕ"0� �,� 20,� "� ĕ�
-/,-�$�+!��!"�-/,!21,0�#2*Ļ$"/,0H��"�&!�0��)-
 ,ő)& �0H�*"!& �*"+1,0H�1"/�-&�0�"�!"#"+0&3,0�
�$/Ļ ,)�0H� 0Ę,�"5"*-),0�!"� 1�&0� )&*&1�Ģŕ"0F���
/"$/�*"+1,�!��-2�)& &!�!"��20 �H��00&*H� ,+-
1/,)�/� "5 "00,0� "� ��20,0� "�+Ę,� �ȩ,+1�/�,�!&-
/"&1,�ĕ�)&3/"�*�+&#"01�ĢĘ,�"� /&�ĢĘ,�-2�)& &1Ĕ/&��
q
/&+,3"/H�"1��)FH�ƁƉƀƇH�-F�ƂƁƉrF

�,� �/�0&)H� �� -2�)& &!�!"� Ĩ�  ,+1/,)�!�� -,/�

*"&,�!"�2*�0&01"*��*&01,�q�"+'�*&+H�ƀƈƈƃH�-F�
ƀƀr�.2"�"+3,)3"�1�+1,����12�ĢĘ,�"01�1�)H� ,*,�
���12�ĢĘ,�!"�,/$�+&0*,0��21,//"$2)�*"+1�/"0H�
 ,*,�Ĩ�,� �0,�!,��,+�/�"�!,��ő!&$,��/�0&)"&/,�
!"��21,//"$2)�*"+1�ĢĘ,��2�)& &1Ĕ/&��q
/&+,3"/H�
"1��)FH�ƁƉƀƇH�-F�ƂƀƈrF��,*,�"5-)& ���&�0�qƁƉƀƉH�
-F�ƂƆrH�,��,+�/�#,&� /&�!,�+,�Ĳ+�)�!,0��+,0�ƆƉH�
V ,*���Ĳ+�)&!�!"�!"�7")�/�-")��)&�"/!�!"�!"�"5-
-/"00Ę,� ,*"/ &�)�"�-")��Ĩ1& ��+��-2�)& &!�!"H�
!"#"+!"+!,H� �,�*"0*,� 1"*-,H� ,0� &+1"/"00"0�
!,0�-/,Ĳ00&,+�&0�"�!,0� ,+02*&!,/"0WF
�"+!,�"*�3&01��.2"�*�/("1&+$�!"�&+ĳ2Ī+ &��

Ĩ�"01/�1Ĩ$&��!"� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��q+Ę,�
�-"+�0�"01/�1Ĩ$&��!"�*�/("1&+$rH� ,*,�'Ĕ�"5-)&-
 �!,H� ")"� #�7� -�/1"� !,� �/ ��,2Ģ,� '2/Ļ!& ,�!��
-2�)& &!�!"�"��,�0"/�21&)&7�!,H�!"3"�,�0"/3�/�
1�)��/ ��,2Ģ,�&+1"$/�)*"+1"F��Ę,�%�3"/&��.2�)-
.2"/�/�7Ę,�-�/��"5 )2&K),�!")"�"H�"5�1�*"+1"�
-")�� ,+0&!"/Ĕ3")� �-� &!�!"�!,�*�/("1&+$ de 
&+ĳ2Ī+ &��!"� &+ĳ2"+ &�/��Ģŕ"0�!,0� ,+02*&-
!,/"0H� "00�� ,�0"/3Ė+ &�� 0"� 1,/+�� �&+!��*�&0�
importante.

ɆFɃF���/("1&+$ de 
in!uência como 

comunicação 
publicitária e 

suas implicações 
jurídicas

O *�/("1&+$� !"� &+ĳ2Ī+ &��  ,*,� "01/�1Ĩ$&��
-2�)& &1Ĕ/&��/".2"/���,�0"/3Ė+ &��!"�1,!,�,��/-
 ��,2Ģ,�'2/Ļ!& ,��-)& Ĕ3")�-�/��02��/"�)&7�ĢĘ,F�
��0"$2&/H�0"�!"*,+01/�/Ĕ�,0�-/&+ &-�&0��0-" 1,0�
)"$�&0�.2"�0"�/")� &,+�*�ĕ�1�)�-/Ĕ1& �F
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ɆFɃFɃF�A boa-fé no 
Código de Defesa 
do Consumidor e o 

*�/("1&+$ de in!uência

�� �/1&$,� ƃl� !,� �ő!&$,� !"� �"#"0�� !,�
�,+02*&!,/� K��"&�	"!"/�)�+F� ƇFƉƆƇmƈƉ� qƌƍƌ) 
-/"3Ī� .2"� Ĩ� -/&+ Ļ-&,�  ,+02*"/&01�� ,� V/" ,-
+%" &*"+1,�!��32)+"/��&)&!�!"�!,� ,+02*&!,/�
+,�*"/ �!,�!"� ,+02*,WF��00��32)+"/��&)&!�!"H�
#�7�  ,*�.2"� �0� /")�Ģŕ"0� "+1/"�  ,+02*&!,/�M�
 ,+#,/*"�!"Ĳ+&ĢĘ,�!,0��/1&$,0�Ɓl18�"�Ɓƈ19 do 
ƌƍƌ�M�"�#,/+" "!,/20 devam ser pautadas pela 
�,�K#Ĩ�,�'"1&3�21�!"0!"�,�0"2�&+Ļ &,H�,�.2"�&+-
 )2&H�1�*�Ĩ*H���#�0"�!��-2�)& &!�!"F��+ )20&3"H���
�,�K#Ĩ�,�'"1&3��Ĩ�-/"3&01��+,�&+ &0,�ƒƒƒH�!,�&1"*�
!H�!,��/1&$,�ƃl�!,�ƌƍƌ.
�� �-)& �ĢĘ,� !�� �,�K#Ĩ� ,�'"1&3�� +�� -2�)& &-

!�!"�$"/���� &+ &!Ī+ &��!"�!,&0�,21/,0�-/&+ Ļ-
-&,0I�,0�-/&+ Ļ-&,0�!�� ,+Ĳ�+Ģ��"�1/�+0-�/Ī+ &��
q
/&+,3"/H�"1��)FH�ƁƉƀƇH�-F�ƁƆƄr�q�&�0H�ƁƉƀƉH�-F�ƄƄrF�

A transparência (prevista no caput do artigo 
ƃl�!,�ƌƍƌr��-�/" "�+,�!&/"&1,�!,� ,+02*&!,/H�
 ,*�,�'"1&3,�!"�121")�/���-,0&ĢĘ,�!"�32)+"/�-
�&)&!�!"�!,� ,+02*&!,/�q��/1&+0K�,01�H�ƁƉƀƇrH�
1"+!,�"*�3&01��.2"�1,!�0��0�&+#,/*�Ģŕ"0�0,�/"�
�� "*-/"0�H�*�/ �H� -/,!21,� ,2� 0"/3&Ģ,� "01Ę,�
�-"+�0� ,*�,�#,/+" "!,/H�&01,�ĨH�,��+2+ &�+1"�
!�� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�22F��00&*H�,�-/&+ Ļ-
-&,�!��1/�+0-�/Ī+ &��"01Ĕ�/")� &,+�!,��,�/"".2&-
)Ļ�/&,�!�0�/")�Ģŕ"0�!"� ,+02*,�q��/.2"0H�ƁƉƀƈrH�
-,&0�,�/&$��,��+2+ &�+1"���-�00�/��,� ,+02*&-
!,/��0� &+#,/*�Ģŕ"0�.2"�")"�!"3"�0��"/�0,�/"�
,�/"#"/&!,�-/,!21,�,2�0"/3&Ģ,�.2"�"01Ĕ�0"+!,�
�+2+ &�!,F��,/�ő�3&,H��� ,*2+& �ĢĘ,�-2�)& &-
1Ĕ/&��-,002&�2*�$/�+!"�-�-")�"*�$�/�+1&/�"00��
transparência23.

�"00�)1�K0"�.2"�,�-/&+ Ļ-&,�!��1/�+0-�/Ī+ &��
0"��-)& ��1�*�Ĩ*�0,�/"�,� �/Ĕ1"/�-2�)& &1Ĕ/&,�!��
 ,*2+& �ĢĘ,�M�,� ,+02*&!,/�-/" &0��"+1"+!"/�
.2"��� ,*2+& �ĢĘ,�.2"�")"�"01Ĕ�/" "�"+!,�Ĩ�
-2�)& &1Ĕ/&��"�&00,�!"3"�, ,//"/�!"�#,/*��1/�+0-
parente. Isso vale para o *�/("1&+$�!"�&+ĳ2Ī+ &��
"+.2�+1,� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�J�")��-/" &0��

ser transparente em seu conteúdo e o con-
02*&!,/�-�!/Ę,�q ,+0&!"/�+!,�,� ,+1"51,�!��
*"+0�$"*�-2�)& &1Ĕ/&�H�,�0"2�1",/�"�,�-ū�)& ,�
�)*"'�!,rH�.2"�+,� �0,�!��&+1"/+"1�Ĩ�202Ĕ/&,�
!��/"!"�0, &�)H�-/" &0�� ,+0"$2&/�&!"+1&Ĳ ĔK)��
 ,*,�-2�)& &!�!"F

��-/&+ Ļ-&,�!�� ,+Ĳ�+Ģ�� 1�*�Ĩ*�Ĩ�-/,3"-
+&"+1"�!���,�K#Ĩ�,�'"1&3��q��/1&+0K�,01�H�ƁƉƀƇrF�
��  ,+02*&!,/H�  ,*,�-�/1"�32)+"/Ĕ3")�!�� /"-
)�ĢĘ,H�!"3"�-,!"/� ,+Ĳ�/�1�+1,�+,�#,/+" "!,/�
.2�+1,�+��*"+0�$"*�-2�)& &1Ĕ/&��.2"�/" "�"H�
!"� #,/*�� �� �20 �/� ,� ".2&)Ļ�/&,� !�0� /")�Ģŕ"0�
consumeristas (inciso ƒƒƒH� &1"*�!�!,��/1&$,�ƃl�
do ƌƍƌrF��,+0&!"/�+!,�,�*�/("1&+$�!"�&+ĳ2Ī+-
 &�H� ,�  ,+02*&!,/� q202Ĕ/&,� !�� &+1"/+"1� .2"�
� ,*-�+%��,�&+ĳ2"+ &�!,/�!&$&1�)r�!"3"�-,!"/�
 ,+Ĳ�/�+,�.2"�Ĩ� ,*2+& �!,�-"),�&+ĳ2"+ &�-
!,/�!&$&1�)�+,�Ė*�&1,�!"�2*��-2�)& &!�!"� ,+-
1/�1�!��-,/�2*�#,/+" "!,/��+2+ &�+1"F�

ɆFɃFɄF O princípio 
da identi"cação 
publicitária e o 

*�/("1&+$ de in!uência

��-2�)& &!�!"�+,�ƌƍƌ�Ĩ�-/"3&01����-�/1&/�!��
�"ĢĘ,�ƒƒƒ�!,���-Ļ12),��F���/��Ĳ+0�!"�&+1"/-/"-
1�ĢĘ,� !,�  ,+ "&1,� !"� -2�)& &!�!"�+,� Ė*�&1,�
!"��-)& �ĢĘ,�!,�ƌƍƌH�0"�21&)&7�/Ĕ���!"Ĳ+&ĢĘ,�
!"��+ū+ &,�1/�7&!��-"),��,+�/�-,/�/"02*&/�!"�
#,/*�� )�/����!&0 200Ę,�1/�7&!��+,���-Ļ12),�Ƃ�
deste artigo24.

�,*�#2+!�*"+1,�+,0�-/&+ Ļ-&,0�!��1/�+0-�-
/Ī+ &��"� ,+Ĳ�+Ģ�� &1�!,0H�-/,3"+&"+1"0�!���,�-
K#Ĩ� ,�'"1&3�� q��/.2"0H� �"+'�*&+H�]��&/�$"*H�
ƁƉƀƈJ��&�0H�ƁƉƀƉH�-F�ƅƉrH�,��/1&$,�Ƃƅ�!,�ƌƍƌ po-
0&1&3��,�-/&+ Ļ-&,�!��&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&��
"�-/"3Ī�.2"�V��-2�)& &!�!"�!"3"�0"/�3"& 2)�!��
!"�1�)�#,/*��.2"�,� ,+02*&!,/H�#Ĕ &)�"�&*"!&�-
1�*"+1"���&!"+1&Ĳ.2"� ,*,�1�)WF��"$2+!,�"01"�
�/1&$,H�+Ę,�Ĩ�� "&1��.2�).2"/�-2�)& &!�!"�02�)&-
*&+�/�,2� )�+!"01&+��q
/&+,3"/H�"1��)FH�ƁƉƀƇH�-F�
ƂƂƀrH�0"+!,�.2"�,� ,+02*&!,/�!"3"� ,+0"$2&/�
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 ,*-/""+!"/� .2"� ��  ,*2+& �ĢĘ,� /" "�&!�� Ĩ�
-2�)& &1Ĕ/&��V0"*�"0#,/Ģ,�,2�"5&$Ī+ &��!"� �-
-� &1�ĢĘ,�1Ĩ +& ��"�+,�*,*"+1,�!"�02��3"& 2-
)�ĢĘ,W�q�&�0H�ƁƉƀƉH�-F�ƅƀrF��� ,+02*&!,/H��00&*H�
1"*�,�!&/"&1,�!"�0��"/�.2"�"01Ĕ�!&�+1"�!"�2*��
-2�)& &!�!"�q�"00��]��"��,2/�H�ƁƉƀƃH�-F�ƀƄƄrF

�� -/&+ Ļ-&,� !�� &!"+1&Ĳ �ĢĘ,� -2�)& &1Ĕ/&�H�
�-"0�/�!"�&*-,/1�+1Ļ00&*,H��&+!��+Ę,�Ĩ�-)"+�-
*"+1"�/"0-"&1�!,�-"),0��$"+1"0�.2"�/"�)&7�*�
*�/("1&+$�!"�&+ĳ2Ī+ &�F���/��"+1"+!"/�"01"� "-
+Ĕ/&,H�3�*,0�/" �-&12)�/� ,*,�#2+ &,+��,�mar-
("1&+$�!"�&+ĳ2Ī+ &�I��0�*�/ �0��-/,3"&1�*�!��
 �-� &!�!"�!"�2*�&+ĳ2"+ &�!,/�"*�&+ĳ2"+ &�/�
1"/ "&/,0�"��20 �*�21&)&7�/�&00,�"*�02�� ,*2-
+& �ĢĘ,�-2�)& &1Ĕ/&�F�

�5"*-)&Ĳ �+!,I�2*�&+ĳ2"+ &�!,/�!&$&1�)�"0-
-" &�)&7�!,�"*�"0-,/1"0�1"*�2*�+& %,�!"�0"-
$2&!,/"0� .2"� 0"� &+1"/"00�*�-"),0�  ,+1"ū!,0�
"0-,/1&3,0�-,01�!,0�-,/� 1�)� &+ĳ2"+ &�!,/F� �"�
1�)�-"00,�H� ,*�"00"�+Ļ3")�!"� /"!&�&)&!�!"H�"+-
!,00��2*�-/,!21,�"0-,+1�+"�*"+1"H�0"20�0"-
$2&!,/"0�1"+!"/Ę,���"+1"+!"/�.2"�1�)�-/,!21,�
-,002&�.2�)&!�!"�")"3�!�H�-,&0�2*�"0-" &�)&01��
"01Ĕ�,�/" ,*"+!�+!,F

�,/Ĩ*H�.2�+!,��� ,*2+& �ĢĘ,�Ĩ�-2�)& &1Ĕ/&�H�
-"/!"K0"���-"/0-" 1&3��!��"0-,+1�+"&!�!"H�&01,�
ĨH�,�&+ĳ2"+ &�!,/�!&$&1�)H�-,/�*�&0�.2"�$,01"�
!,�-/,!21,�.2"� ,*2+& �/ĔH�,�"01�/Ĕ�#�7"+!,H�
"*� ū)1&*�� &+01Ė+ &�H� -,/.2"� #,&�  ,+1/�1�!,�
-�/��1�+1,F��"00"� �0,H�0"�,� ,+1"ū!,�+Ę,�#,/�
 )�/,� .2"� Ĩ� -2�)& &1Ĕ/&,H� ,�  ,+02*&!,/� Ĩ� &+-
!27&!,��,�"//,�-,/.2"�0"*�0��"/�.2"��� ,*2-
+& �ĢĘ,�Ĩ�-2�)& &1Ĕ/&�H�"+1"+!"/Ĕ�.2"��.2")��Ĩ�
+"21/��"�!"0&+1"/"00�!�H�0"+!,��00&*H�*�&0�&+-
ĳ2"+1"�q�&�0H�ƁƉƀƉH�-F�ƁƉƇrF�

�Ę,�Ĩ�-/" &0,�*2&1,�"5"/ Ļ &,�1"ő/& ,�-�/��
0"� "+1"+!"/� "00�� )ő$& �I� 0"�3, Ī�  ,+02*&!,/�
"01Ĕ�-/, 2/�+!,�2*��1")"3&0Ę,�-�/�� ,*-/�/�"�
�20 ����,-&+&Ę,�!"�"0-" &�)&01�0H�1"+!"/Ĕ���� /"-
!&1�/�+�0�,-&+&ŕ"0�!"�"0-" &�)&01�0�+"21/,0�.2"�
,�'"1&3�*"+1"��+�)&0�/�*�,�-/,!21,�"�+Ę,�!"�
-"00,�0� .2"� #,/�*�-�$�0� -�/�� #�)�/� 0,�/"� �)-
$2*��1")"3&0Ę,F

�21/,� -,+1,� &*-,/1�+1"� /")� &,+�!,� ĕ�

&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&�� Ĩ�.2"�*2&1,�  ,*2-
*"+1"�0Ę,�21&)&7�!�0�%�0%1�$0 em redes sociais 
-�/�� 1,/+�/�  )�/,� .2"� ,�  ,+1"ū!,� Ĩ� -2�)& &-
1Ĕ/&,F��,�"5"*-),�02-/��20�!,�+,���-Ļ12),�Ɓ�
.2"�*"+ &,+����&+ĳ2"+ &�!,/��!&$&1�)���*&)��
�,")%,H�-,+12,2K0"�.2"�")��20,2���%�0%1�$�~�!�
-�/��1,/+�/� )�/,�.2"�,� ,+1"ū!,�!"�02�� ,*2-
+& �ĢĘ,�"/��-2�)& &1Ĕ/&,F�

O ƌƍƌH�-,/��"*H�+Ę,�!"Ĳ+&2� ,*,�!"3"�0"/�
#"&1����&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&�H�-,&0� �!��1&-,�
!"�3"Ļ 2),H� �!��1&-,�!"� ,*2+& �ĢĘ,H� �!��1&-,�
!"� ,+02*&!,/H�-,!"/Ĕ�$"/�/�2*��&+1"/-/"1�-
ĢĘ,�!&#"/"+1"�!"� ,*,�2*��-2�)& &!�!"�-,!"�
0"/� #Ĕ &)� "� &*"!&�1�*"+1"� &!"+1&Ĳ �!��  ,*,�
1�)F��Ę,�#�/&��0"+1&!,�,�ƌƍƌ prever regras de-
1�)%�!�0�"�"0-" ĻĲ �0H�-,&0��� ,*2+& �ĢĘ,�-2-
�)& &1Ĕ/&��M�-/&+ &-�)*"+1"� ,*���&+1"/+"1�M�Ĩ�
*21�+1"F��00&*H�� "/1��,�ƌƍƌ��,�#�7"/�!��&!"+-
1&Ĳ �ĢĘ,� -2�)& &1Ĕ/&�� 2*� -/&+ Ļ-&,� ��0"�!,�
+���,�K#Ĩ�,�'"1&3�H� 1/�+0-�/Ī+ &��"� ,+Ĳ�+Ģ��
q
/&+,3"/H�"1��)FH�ƁƉƀƇH�-F�ƁƅƄrF

�00&*H�,�20,�!"�%�0%1�$0 pode ser uma me-
!&!�� -�/�� 0"�  2*-/&/�  ,*� �� ,�/&$�ĢĘ,� )"$�)�
!"� &!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&�H�-,/Ĩ*�"*� �0,�
de %�0%1�$0�21&)&7�!�0�!"�#,/*��"0 ,+!&!�0�+,�
1"51,�!,� ,+1"ū!,H�"*�&+$)Ī0�q ,*,�+,� �0,�!��
%�0%1�$�~�!rH�, 2)1�!�0�"m,2���/"3&�!�0�q ,*,�
no caso da %�0%1�$�~-2�)&rH�"+1"+!"K0"�.2"�%Ĕ�,�
/&0 ,�!,�-/&+ Ļ-&,�!��&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&��
+Ę,�"01�/�0"+!,�/"0-"&1�!,H�-,&0�,� ,+02*&!,/�
+Ę,�1"*���,�/&$�ĢĘ,�!"�Ĳ �/�V-/, 2/�+!,W�!"+-
1/,�!,� ,+1"ū!,���&+#,/*�ĢĘ,�!"�.2"��.2")��
 ,*2+& �ĢĘ,�Ĩ�-2�)& &1Ĕ/&�H� ,+%" "/�,21/��)Ļ+-
$2��,2� ,+%" "/���/"3&�Ģŕ"0F��.2&H�"+1"+!"K0"�
.2"�,�*")%,/� �*&+%,�Ĩ��20 �/��$&/�!"�� ,/!,�
 ,*�,0�-/&+ Ļ-&,0�!��1/�+0-�/Ī+ &��"� ,+Ĳ�+Ģ�H�
#�7"+!,�2*���+Ĕ)&0"�  �02Ļ01& ��!��  ,*2+& �-
ĢĘ,�-2�)& &1Ĕ/&�H�0"*-/"��20 �+!,�!"&5�/� )�/,�
,�1",/�-2�)& &1Ĕ/&,��,� ,+02*&!,/F

O ƌƋƊƙ�1�*�Ĩ*�0"�-/", 2-�� ,*�"00"�1"*�F�
�"2��/1&$,�ƁƇ�-/"3Ī�.2"�,�V�+ū+ &,�!"3"�0"/�
 )�/�*"+1"�!&01&+$2&!,� ,*,�1�)H�0"'��.2�)�#,/�
��02��#,/*��,2�*"&,�!"�3"& 2)�ĢĘ,W�"�,��/1&$,�
ƁƂ�-/"3Ī�.2"�,0�V�+ū+ &,0�!"3"*�0"/�/"�)&7�!,0�



43

ANDRESSA BIZUTTI
ANDRADE

O MARKETING DE INFLUÊNCIA NA COMUNICAÇÃO
PUBLICITÁRIA E SUAS IMPLICAÇÕES JURÍDICAS

V. 1 ⁄ N. 2 ⁄ DEZEMBRO DE 2020
PÁGINAS 31 A 53

!"�#,/*����+Ę,���20�/�!�� ,+Ĳ�+Ģ��!,� ,+02-
*&!,/H�+Ę,�"5-),/�/�02��#�)1��!"�"5-"/&Ī+ &��,2�
!"� ,+%" &*"+1,�"�+Ę,� 0"��"+"Ĳ &�/�!"� 02��
 /"!2)&!�!"WF��

��/��Ĳ+0�!"�"+1"+!&*"+1,�!,�-/&+ Ļ-&,�!��
&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&��!"+1/,�!,�*�/("1&+$ 
!"� &+ĳ2Ī+ &�H�,0��/1&$,0�!,�ƌƋƊƙ supramen-
 &,+�!,0��'2!�*��� ,*-/""+!"/���/�7Ę,�!"�0"/�
!��/"$/�F��*�-/&*"&/,�)2$�/H�Ĩ�!&/"&1,�!,� ,+-
02*&!,/�"+1"+!"/�.2"��� ,*2+& �ĢĘ,�.2"�")"�
"01Ĕ�/" "�"+!,�Ĩ�-2�)& &1Ĕ/&��-�/��.2"�")"�-,00��
 ,*-/""+!"/�,�.2"�#�/Ĕ�"*�/")�ĢĘ,�ĕ.2")�� ,-
*2+& �ĢĘ,F��*�0"$2+!,�)2$�/H�&+ĳ2"+ &�!,/"0�
!&$&1�&0�-,002"*�2*��/")�ĢĘ,�!"� ,+Ĳ�+Ģ�� ,*�
0"20�0"$2&!,/"0�"�-"00,�0�.2"�,�� ,*-�+%�*�M�
")"0�,0�� ,*-�+%�*H�"*�1"0"H�-,/�� /"!&1�/"*�
+�� /"!&�&)&!�!"�!�.2")"�&+ĳ2"+ &�!,/F��/�H�0"�
,�&+ĳ2"+ &�!,/�!&$&1�)�+Ę,�Ĩ�1/�+0-�/"+1"� ,*�
,� ,+02*&!,/�"*�/")�ĢĘ,���!"1"/*&+�!,� ,+-
1"ū!,�-,/�")"�-,01�!,H�.2"�+��3"/!�!"�Ĩ�-�/1"�
!"�2*��"01/�1Ĩ$&��!"�  ,*2+& �ĢĘ,�-2�)& &1Ĕ-
/&�H�")"H�"*� ,+'2+1,� ,*�,��+2+ &�+1"H�"01�-
/Ę,���20�+!,�!�� ,+Ĳ�+Ģ��!,� ,+02*&!,/H�"5-
-),/�+!,���#�)1��!"� ,+%" &*"+1,�!��/")�ĢĘ,�
"01��")" &!��!"�#,/*��, 2)1��"+1/"�&+ĳ2"+ &�-
!,/�"��+2+ &�+1"�"�0"��"+"Ĳ &�+!,�!�� /"!2-
)&!�!"�!,� ,+02*&!,/F��*�02*�H�,�&+ĳ2"+ &�-
!,/�"�,��+2+ &�+1"�+Ę,�"01�/Ę,�0"+!,�Ĩ1& ,0�"�
1/�+0-�/"+1"0H��12�+!,� ,+1/�/&�*"+1"�ĕ��,�K#Ĩ�
,�'"1&3�F
�00&*H��-"0�/�!"00"0��/1&$,0�"01�/"*�-/"3&0-

tos no ƌƋƊƙH�.2"�Ĩ�+,/*��!"��21,//"$2)�ĢĘ,H�"�
+Ę,�-,002&�*"&,0�!"�"+#,/ "*"+1�$"/�)H�"+1"+-
!"K0"�.2"��*�,0�,0��/1&$,0�ƁƂ�"�ƁƇ�+��3"/!�!"�
0Ę,�1/�!2Ģŕ"0�!,0�-/&+ Ļ-&,0�!���,�K#Ĩ�,�'"1&3��
"�1/�+0-�/Ī+ &��02-/� &1�!,0H�"01"0�0&*H�/"$/�0�
postas previstas no ƌƍƌ. 

�"00"�0"+1&!,H�%Ĕ�!&3"/0,0� �0,0�!"+1/,�!,�
�,+�/H� '2)$�!,0� "*� Ė*�&1,� !"� �21,//"$2)�-
ĢĘ,H�0,�/"�,�1"*��!��&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&�F�
�,*,� "5"*-),H�  &1�K0"� ,� 0"$2&+1"�  �0,� -/"-
0"+1"�+���"-/"0"+1�ĢĘ,�ƀƁƉmƀƇI

“Consumidoras de Itabuna (BA), Porto 
Trombetas (PA), São Paulo e São José dos 
Campos (SP) reclamaram ao Conar contra 
postagem em redes sociais de blogueira 
promovendo chá, com promessas de 
benefícios físicos sem a devida comprovação. 
��*�Ĩ*� ,+0&!"/�/�*�.2"�,�-/,-,0&1,�
-2�)& &1Ĕ/&,�!�0�-,01�$"+0�+Ę,�Ĳ ,2�
"3&!"+1"H� ,*,�/" ,*"+!�!,�-"),��ő!&$,F 
Em defesa, a blogueira e a anunciante 
alegaram tratar-se de mídia espontânea, 
sendo a blogueira remunerada com 

“presentes”. Em não sendo publicidade, 
alegou a Desinchá, não haveria necessidade 
de comprovar os benefícios prometidos. 
A relatora não aceitou estes e outros 
argumentos da defesa, lembrando que na 
jurisprudência do Conar a inexistência de 
negociação comercial formal entre as partes 
não as dispensa de seguir as recomendações 
da ética publicitária. Considerou também 
que as promessas da postagens não só 
!"*�+!�*� ,*-/,3�ĢĘ,� &"+1&Ĳ � como 
+Ę,�-,!"*�0"/�#"&1�0�-,/�-"00,��)"&$�H�
"*� ,+#,/*&!�!"� ,*�,��+"5,�
�!,�
�ő!&$,F��,/�&00,H�/" ,*"+!,2���0201�ĢĘ,�
!�0�-,01�$"+0��$/�3�!��-,/��!3"/1Ī+ &��ĕ�
�"0&+ %Ĕ�"�2'2��,//"*,0"F��"2�3,1,�#,&�
� "&1,�-,/�2+�+&*&!�!"FW�sq$/&#,0�+,00,0rt

�01"� �0,�Ĩ�&+1"/"00�+1"�-,/��)$2*�0�/�7ŕ"0F�
�/&*"&/�*"+1"H�,�#�1,�!"� ,+02*&!,/�0�1"/"*�
!"+2+ &�!,�,� �0,�!"*,+01/��.2"�202Ĕ/&,0�!�0�
/"!"0�0, &�&0�1"+!"*���"+1"+!"/�.2"�+"*�0"*-
-/"�,0� ,+1"ū!,0�-,01�!,0�-,/�&+ĳ2"+ &�!,/"0�
!&$&1�&0�0Ę,�"0-,+1Ė+",0F�
�*� 0"$2+!,� )2$�/H� ,�  �0,� 1,/+��  )�/,�.2"�

�� /"*2+"/�ĢĘ,� -")��  ,*2+& �ĢĘ,� -2�)& &1Ĕ-
/&�� +Ę,� -/" &0�� 0"/� -�$�� �1/�3Ĩ0� !"� !&+%"&/,�
M� -/"0"+1"0� 0Ę,� 2*�� #,/*�� !"� /"*2+"/�ĢĘ,F�
�,1"I�2*��/")�ĢĘ,� ,*"/ &�)H�*"0*,�.2"�+Ę,�
0"'�� #,/*�)&7�!�H� Ĩ� 02Ĳ &"+1"� -�/��  ,+Ĳ$2-
/�/�2*��/")�ĢĘ,� ,*"/ &�)�-2�)& &1Ĕ/&�H�0"�"*�
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 ,+1/�-�/1&!��!,�/" "�&*"+1,�!��/"*2+"/�ĢĘ,H�
"5&01&/���,�/&$�ĢĘ,�!,�&+ĳ2"+ &�!,/�!&$&1�)�"*�
/"�)&7�/�!&32)$�ĢĘ,�!,0�-/,!21,0H�*�/ �0H�0"/-
3&Ģ,0�"1 FH�!,��+2+ &�+1"F�

�,/�Ĳ*H�3"/&Ĳ ,2K0"�.2"�,��+ū+ &,�3"& 2)�!,�
+Ę,� 2*-/&2� ,*��0�/"$/�0�!,��,+�/�/")� &,-
+�!�0�ĕ� ,*-/,3�ĢĘ,� &"+1ĻĲ ��!"��"+"#Ļ &,0�
!,�-/,!21,F��,*,� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�H���
-,01�$"*�!��&+ĳ2"+ &�!,/��+Ę,�-,!"�0"�"0.2&-
3�/�!"00��,�/&$�ĢĘ,H�.2"�1�*�Ĩ*�"01Ĕ�-/"0"+1"�
no ƌƍƌF�À�0,�/"��0�,21/�0�,�/&$�Ģŕ"0��)Ĩ*�!��
&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&��.2"�0"�-�00�/Ĕ���1/�1�/F

ɆFɃFɅF Mas e o resto?

�*��3"7�.2"�2*� ,+1"ū!,�$"/�!,�-,/�2*�
&+ĳ2"+ &�!,/�!&$&1�)�Ĳ7"/�-�/1"�!"�2*�� ,*2-
+& �ĢĘ,� -2�)& &1Ĕ/&�H� "00"� &+ĳ2"+ &�!,/H� �"*�
 ,*,�,��+2+ &�+1"�.2"�,� ,+1/�1,2H�!"3"/Ĕ�$�-
/�+1&/�.2"�1,!,0�,0��0-" 1,0�!"00�� ,*2+& �-
ĢĘ,�"01Ę,�!"�� ,/!,� ,*��0�+,/*�0�'2/Ļ!& �0�
�-)& Ĕ3"&0F�

�*� ,21/�0� -�)�3/�0H� �)Ĩ*� !,� -/&+ Ļ-&,� !��
&!"+1&Ĳ �ĢĘ,�-2�)& &1Ĕ/&�H�"5&01"*�!&3"/0�0�,2-
1/�0�/"$/�0�"�-/&+ Ļ-&,0�/")� &,+�!,0�ĕ�-2�)& &-
!�!"�.2"�!"3"*�0"/�,�0"/3�!,0�-"),0��$"+1"0�
.2"��12�*� ,*�*�/("1&+$�!"�&+ĳ2Ī+ &�F���1Ļ-
12),�!"�"5"*-)&Ĳ �ĢĘ,H�0Ę,��-)& Ĕ3"&0�ĕ�-2�)&-
 &!�!"�,0�0"$2&+1"�-/&+ Ļ-&,0�!,�ƌƍƌI�-/&+ Ļ-&,�
!��3"/� &!�!"�q�/1F�ƂƆ�``�ƀl�"�ƂlrJ�-/&+ Ļ-&,�!��
1/�+0-�/Ī+ &��!��#2+!�*"+1�ĢĘ,�q�/1F�ƂƅH�-�/Ĕ-
$/�#,�ū+& ,rH�-/&+ Ļ-&,�!��3&+ 2)�ĢĘ,� ,+1/�-
12�)�!��-2�)& &!�!"�q�/1F�ƂƉrH�-/&+ Ļ-&,�!��+Ę,�
��20&3&!�!"�!��-2�)& &!�!"�q�/1F�ƂƆ�`ƁlrJ�-/&+-
 Ļ-&,�!,�œ+20�!��-/,3���� �/$,�!,�#,/+" "!,/�
q�/1F�ƂƇrJ�"�-/&+ Ļ-&,�!�� ,//"ĢĘ,�!,�!"03&,�-2-
�)& &1Ĕ/&,�q�/10F�Ƅƅ�ơƒƒ�"�ƅƉr�q�&�0H�ƁƉƀƉH�-F�ƄƁr25.
�)Ĩ*� !"� 1�&0� -/&+ Ļ-&,0H� %Ĕ� 1�*�Ĩ*� )"$&0-

)�Ģŕ"0�"�/"$/�0�-�/��0"1,/"0�"0-" ĻĲ ,0H� ,*,�
, ,//"� ,*����"&�	"!"/�)�+F�ƈFƁƈƃmƈƅ�.2"�1/�1��
!�0�/"01/&Ģŕ"0��,�20,�"�ĕ�-/,-�$�+!��!"�-/,-
!21,0� #2*Ļ$"/,0H� �"�&!�0� �) ,ő)& �0H�*"!& �-
*"+1,0H�1"/�-&�0�"�!"#"+0&3,0��$/Ļ ,)�0J���ƛƍƌ 

ƈƅmƁƉƉƇ� !�� �$Ī+ &�� �� &,+�)� !"� �&$&)Ė+ &��
��+&1Ĕ/&��0,�/"�-2�)& &!�!"�!"�*"!& �*"+1,0J�
�0�)&*&1�Ģŕ"0�-�/��/"�)&7�ĢĘ,�!"�-/,*,Ģŕ"0� ,-
*"/ &�&0�-/"3&01�0�+���,/1�/&��ƃƀmƁƉƉƇ�!,��12�)�
�&+&01Ĩ/&,� !��� ,+,*&�H� "+1/"� 1�+1�0� ,21/�0F�
�!"*�&0H�%Ĕ��0�/"$/�0�-/"3&01�0�+,�ƌƋƊƙH�.2"�
 ,+1Ĩ*�ƄƉ��/1&$,0�"�ƁƁ��+"5,0�-�/�� �1"$,/&�0�
"0-" &�&0� !"� �+ū+ &,0H�  ,*� &+ū*"/�0� /"$/�0�
!"� �21,//"$2)�ĢĘ,� �-)& Ĕ3"&0� !"0!"� ĕ� -2�)& &-
!�!"�!"�3"Ļ 2),0�*,1,/&7�!,0��1Ĩ���-2�)& &!�-
!"0�0,�/"��"�&!�0��) ,ő)& �0F
�)Ĩ*�!"�1,!�0�"00�0�/"$/�0H�,0��1,/"0�!�� �-

!"&��-2�)& &1Ĕ/&��.2"��12�/"*� ,*�*�/("1&+$ 
!"�&+ĳ2Ī+ &��!"3"*�"01�/� &"+1"0�!�0�+,/*�0�
!�0� -)�1�#,/*�0� .2"� &/Ę,� 21&)&7�/� -�/�� /"�)&-
7�/�1�)��1&3&!�!"F��+01�$/�*H�	� "�,,(H��4&11"/H�
�&+("!&+H��,212�"H��&(�,(H�"+1/"�,21/�0H�-,0-
02"*�1"/*,0�!"�20,��-)& Ĕ3"&0���02��21&)&7�ĢĘ,�
.2"�!"3"*�0"/�,�0"/3�!,0�-,/�0"20�202Ĕ/&,0H�
&+ )2&+!,K0"� &+ĳ2"+ &�!,/"0� !&$&1�&0F� ��0,�
"00�0�/"$/�0�!�0�-)�1�#,/*�0�+Ę,�0"'�*�,�0"/-
3�!�0H� Ĩ� -,00Ļ3")� .2"� ,�  ,+1"ū!,� !"� marke-
1&+$�!"�&+ĳ2Ī+ &��� ��"�0"+!,�/"1&/�!,�!,��/F�
��	� "�,,(H�-,/�"5"*-),H�-,002&�2*��"51"+0��
�,)Ļ1& ��!"��2�)& &!�!"�.2"�!"3"�0"/� 2*-/&!��
-,/�0"20�202Ĕ/&,0�q	� "�,,(H�ƁƉƁƉrF

Ɇ.Ʉ. 
Compartilhamento 

de conteúdo

�)Ĩ*�!"�1,!�0�"00�0�/"$/�0�"�,�/&$�Ģŕ"0H�1�*-
�Ĩ*�Ĩ�&*-,/1�+1"�1" "/��)$2+0��/"3"0� ,*"+-
1Ĕ/&,0�0,�/"� ,*-�/1&)%�*"+1,�!"� ,+1"ū!,�"*�
/"!"0�0, &�&0I��0� %�*�!�0�/"-,01�$"+0F��0�/"-
-,01�$"+0�0Ę,� ,*-�/1&)%�*"+1,0�!"� ,+1"ū!,�
!"� #,/*�� &$2�)� �,� .2"� #,&� -,01�!,� ,2�  ,*�
�)$2*�� /Ĩ0 &*,�-,/�.2"*�&/Ĕ�/"-,01�/F�À�2*��
#,/*�H��00&*H�!"�3&/�)&7�/� ,+1"ū!,0�"*�/"!"0�
sociais.
�,&0� �"*H� 1�&0� /"-,01�$"+0H� .2�+!,� /"�)&-

7�!�0�+,� Ė*�&1,�!"�  �*-�+%�0�-2�)& &1Ĕ/&�0H�
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-/" &0�*�!"�-/Ĩ3&���21,/&7�ĢĘ,�!"�0"20�1&12)�/"0�
-�/�� 0"/"*�/"�)&7�!�0H�  ,+#,/*"�-/"3&01,�+,�
&+ &0,���!,��/1&$,�Ɓƈ�!���"&�	"!"/�)�+F�ƈFƅƀƉmƈƇ�
q�"&�!"��&/"&1,0��21,/�&0r26F��$2�)*"+1"H����"&�
!"��/,-/&"!�!"��+!201/&�)�3"!��,�20,�!"�*�/ �0�
!"�1"/ "&/,�0"*��21,/&7�ĢĘ,�!,�1&12)�/H�-,!"+!,�
 ,+Ĳ$2/�/H�&+ )20&3"H� /&*"� ,+1/��*�/ ��q�/-
1&$,�ƀƇƈ�!���"&�	"!"/�)�ƈFƁƆƈmƈƅ�K�ƕƙƒ)27.

�,�*"0*,� 0"+1&!,H� ,� �/1&$,� ƀƀ� !,��ő!&$,�
�&3&)�-/"3Ī�.2"�,0�!&/"&1,0�!��-"/0,+�)&!�!"�M�
.2"� &+ )2"*� &*�$"*H�+,*"� "� 3,7�M� 0Ę,� &+-
1/�+0*&00Ļ3"&0� "� &//"+2+ &Ĕ3"&0H�!"� 1�)� #,/*��
.2"�,��/1&$,�ƀƇ�!,��ő!&$,��&3&)�-/"3Ī�.2"�V0"*�
�21,/&7�ĢĘ,H�+Ę,�0"�-,!"�20�/�,�+,*"��)%"&,�
"*�-/,-�$�+!�� ,*"/ &�)WF��,*���0"�"*�1�&0�
!&0-,0&1&3,0H� �� '2/&0-/2!Ī+ &�� !,� �2-"/&,/�
�/&�2+�)� !"� 201&Ģ�� �3�+Ģ,2� -�/�� -/"3"/� +��
�ū*2)��ƃƉƂ�!,��/&�2+�)� .2"� V&+!"-"+!"�!"�
-/,3��!,�-/"'2Ļ7,���&+!"+&7�ĢĘ,�-")��-2�)& �-
ĢĘ,�+Ę,��21,/&7�!��!"�&*�$"*�!"�-"00,�� ,*�
Ĳ+0�" ,+œ*& ,0�,2� ,*"/ &�&0FWF�

�00&*H� �+�)&0�+!,� 1�&0� !&0-,0&1&3,0H� /"01��
 )�/,�.2"�*�/ �0�+Ę,�-,!"*�20�/� ,+1"ū!,0�
-/,!27&!,0�-,/�1"/ "&/,0�"�-,01�!,0�"*�/"!"0�
0, &�&0�-�/��Ĳ+0�-2�)& &1Ĕ/&,0�0"*��21,/&7�ĢĘ,�
!"� 1�&0� 1"/ "&/,0F� �00,� 0&$+&Ĳ �H�-,/�"5"*-),H�
.2"�  �0,� 2*� &+ĳ2"+ &�!,/� !&$&1�)H� "0-,+1�-
+"�*"+1"H�#�)"��"*�!"�2*��*�/ �H�")��!"3"/Ĕ�
-"!&/��21,/&7�ĢĘ,�!,�&+ĳ2"+ &�!,/�-�/��21&)&-
7�/�1�)� ,+1"ū!,H�0,��-"+��!"�0"/�/"0-,+0��&)&-
7�!��1�+1,�+��-"/0-" 1&3��!,0�!&/"&1,0�!"�-/,-
-/&"!�!"� &+1")" 12�)H� .2�+1,� +�� -"/0-" 1&3��
 &3&)�-,/�&+ȩ�ĢĘ,���!&/"&1,0�!��-"/0,+�)&!�!"F�
���*"0*��#,/*�H� �0,�2*�&+ĳ2"+ &�!,/�!&$&-
1�)�0"'�� ,+1/�1�!,�-�/��")��,/�/�2*� ,+1"ū!,�
"�2*��*&$,�!")"�� ��"��-�/" "+!,�1�*�Ĩ*H�,�
�+2+ &�+1"�!"3"��20 �/�$�/�+1&�0� ,+1/�12�&0�
!"�.2"�1�)��*&$,��21,/&7,2�,�20,�!"�0"20�!&/"&-
tos da personalidade pelo anunciante.

�*�02*�H�-�/��3"& 2)�/�2*� ,+1"ū!,� ,*�
Ĳ+0�-2�)& &1Ĕ/&,0H�,��+2+ &�+1"�-/" &0��1"/��2-
1,/&7�ĢĘ,�!"�1,!,0�,0�1&12)�/"0�!"�!&/"&1,0�.2"�
-,00�*�0"/��-)& Ĕ3"&0���1�)� ,+1"ū!,�"�1�)�/"$/��
Ĩ��-)& Ĕ3")��� ,*-�/1&)%�*"+1,0�"�/"-,01�$"+0F

5. Transparência na 
comunicação

�2&1,� 0"� #�),2� !�0� /"$/�0� �-)& �!�0� �,� &+-
ĳ2"+ &�!,/�!&$&1�)� .2�+!,�")"�-/�1& ��marke-
1&+$�!"�&+ĳ2Ī+ &�F��,/Ĩ*�2*�-,+1,�!"3"�0"�1,/-
+�/� )�/,I�#,/��!"�2*�� �*-�+%��-2�)& &1Ĕ/&�H�,�
202Ĕ/&,�!"�&+1"/+"1�.2"��12�� ,*,�&+ĳ2"+ &�-
!,/�!&$&1�)H�1"/Ĕ��0�-/"//,$�1&3�0�!"�)&�"/!�!"�
!"�"5-/"00Ę,�.2"�0Ę,�/"01/&+$&!�0�+,� �0,�!"�
2*�� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&�F

��/�� #� &)&1�/� ,� "+1"+!&*"+1,H�  &1�K0"� !,&0�
"5"*-),0I� !"� � ,/!,�  ,*�,� &+ &0,� ƒƒƒ artigo 
ƃƅ�!���"&�!"��&/"&1,0��21,/�&0H�+Ę,� ,+01&12&�
,#"+0����!&/"&1,0��21,/�&0��� &1�ĢĘ,�!"�-�00�$"+0�
!"�,21/�0�,�/�0�V-�/��Ĳ+0�!"�"012!,� /Ļ1& �H�,2�
-,)Ī*& �H�+��*"!&!��'201&Ĳ �!��-�/��,�Ĳ*���
�1&+$&/H�&+!& �+!,K0"�,�+,*"�!,��21,/�"���,/&-
$"*�!��,�/�W28F����*"0*��#,/*�H�2*�202Ĕ/&,�
!"� &+1"/+"1� .2"� 1�*�Ĩ*� �12��  ,*,� &+ĳ2"+-
 &�!,/�!&$&1�)�-,!"� ,*-�/�/�02�'"1&3�*"+1"�
*�/ �0�"�-/,!21,0� ,), �!,0�+,�*"/ �!,H�-,&0�
+Ę,�Ĩ�&+ȩ�ĢĘ,��,�/"$&01/,�!"�*�/ �H��� &1�ĢĘ,�
!"�*�/ ��"*�!&0 2/0,�0"�"01"�+Ę,�1&3"/� ,+,1�-
ĢĘ,� ,*"/ &�)�"�+Ę,�, ,//"/�-/"'2Ļ7,��,� �/Ĕ1"/�
distintivo da marca (inciso ƒƟ�!,��/1&$,�ƀƂƁ�!��
ƕƙƒ)29F��*�02*�H�.2�+!,�2*�202Ĕ/&,�!"�&+1"/-
+"1�"01Ĕ�/"�)&7�+!,��1&3&!�!"0�!"�*�/("1&+$�de 
&+ĳ2Ī+ &�H�")"�+Ę,�-,!"� &1�/�,�/�0�!"�1"/ "&/,H�
+"*� ,*-�/�/�02�'"1&3�*"+1"�*�/ �0�"�-/,!2-
1,0F��"�,21/,�)�!,H�.2�+!,�+Ę,�"01Ĕ��12�+!,�+,�
Ė*�&1,�!"�2*�� �*-�+%��-2�)& &1Ĕ/&�H�!"0!"�
.2"�/"0-"&1"�,0�)&*&1"0�!��)"$&0)�ĢĘ,H�,�202Ĕ/&,�
!��&+1"/+"1�-,!"�/"�)&7�/�1�)��ĢĘ,F�
��0&12�ĢĘ,�0"�1,/+��*�&0� ,*-)"5��.2�+!,�

,�202Ĕ/&,�!"�&+1"/+"1�/" "�"�-/,!21,0�,2�0"/-
3&Ģ,0�!"��)$2*��*�/ ��"�+Ę,�-,002&���,�/&$�-
ĢĘ,�!"�/"�)&7�/�.2�).2"/� ,+1"ū!,F���*�/ ��,0�
"+3&��-�/�� /&�/�2*��/")�ĢĘ,� ,*�1�)�202Ĕ/&,�
"�"0-"/��.2"�"3"+12�)*"+1"�")"�*"+ &,+"�1�)�
-/,!21,�,2�0"/3&Ģ,�"*�02�0�/"!"0�0, &�&0H�*�0�
,�202Ĕ/&,�+Ę,�Ĩ�,�/&$�!,���#�7ĪK),F��00��-/Ĕ1& ��



46

ANDRESSA BIZUTTI
ANDRADE

O MARKETING DE INFLUÊNCIA NA COMUNICAÇÃO
PUBLICITÁRIA E SUAS IMPLICAÇÕES JURÍDICAS

V. 1 ⁄ N. 2 ⁄ DEZEMBRO DE 2020
PÁGINAS 31 A 53

Ĩ� ,*2*"+1"� %�*�!��!"�"+3&,�!"�V/" "�&!,0W�
-�/��&+ĳ2"+ &�!,/"0�!&$&1�&0F�

��/��,� &+ĳ2"+ &�!,/�1�*�Ĩ*�%Ĕ�2*�/� &,-
+�)� " ,+œ*& ,� "*� /"�)&7�/� -,01�$"+0� 0,�/"�
,0�V/" "�&!,0WH�-,&0�&00,�&+ "+1&3�/Ĕ���*�/ ����
*�+!�/�*�&0�-/,!21,0�,2�0"/3&Ģ,0�"H�"3"+12�)-
*"+1"H��1Ĩ� ,+1/�1�/�2*��-�/ "/&��/"*2+"/�!�F�
�,/Ĩ*H�+"00"� "+Ĕ/&,H�+Ę,�%Ĕ�+"+%2*��,�/&$�-
ĢĘ,�!,�&+ĳ2"+ &�!,/�!&$&1�)�"*�!&32)$�/�,0�V/"-
 "�&!,0W�"H�0"�-,01ĔK),0H�-,!"��1Ĩ�#�)�/�!"�#,/*��
+"$�1&3��0,�/"�,�.2"�/" "�"2F�

��$/�+!"�!&Ĳ 2)!�!"�-,01��Ĩ�.2"�0"�,�&+ĳ2"+-
 &�!,/�!&$&1�)�+Ę,�#,/� )�/,�0,�/"�,� ,+1"51,�!��
-2�)& �ĢĘ,�� "/ ��!,�V/" "�&!,WH�,�-ū�)& ,�.2"�
,�� ,*-�+%��-,!"/Ĕ�� %�/�.2"��.2")"�-/,!21,�
"01Ĕ�0"+!,�"+!,00�!,��-"+�0�-,/.2"�,�&+ĳ2"+-
 &�!,/�,�� %���,*H�.2�+!,H�+��3"/!�!"H�-,!"�
"5&01&/�2*�&+1"/"00"�" ,+œ*& ,�-,/�1/Ĕ0� �2-
0�+!,�1�)� ,*2+& �ĢĘ,H� ,*,H�-,/�"5"*-),H�&+-
centivar a marca a mandar mais produtos. 

�,*,�+Ę,�%Ĕ�  ,+1/�1�ĢĘ,�-/Ĩ3&�� !"�!&32)-
$�ĢĘ,�!,0�-/,!21,0�,2�0"/3&Ģ,0H���-2�)& �ĢĘ,�
0,�/"�V/" "�&!,0W�+Ę,�Ĩ�-2�)& &!�!"F��"*�/"K0"H�
0"$2+!,�,��/1&$,�Ƅl�!���"&�	"!"/�)�+F�ƃFƅƇƉmƅƄ�
-/,-�$�+!��q"�-2�)& &!�!"r�Ĩ�V.2�).2"/�#,/*��
/"*2+"/�!��!"�!&#20Ę,�!"�&!"&�0H�*"/ �!,/&�0�
,2�0"/3&Ģ,0H�-,/�-�/1"�!"�2*��+2+ &�+1"�&!"+-
1&Ĳ �!,WF���,� �0,�!,�V/" "�&!,W�+Ę,�%Ĕ�/"*2-
+"/�ĢĘ,�-�/��!&#20Ę,�!"�*"+0�$"*�-2�)& &1Ĕ/&�H�
%Ĕ�,�"+3&,�-"),��+2+ &�+1"�!"�-/,!21,0�"�0"/3&-
Ģ,0� ,*,�)&�"/�)&!�!"H�*�0�.2"�-,!"*�� ���/�
0"+!,�!&32)$�!,0H�1�*�Ĩ*� ,*,�)&�"/�)&!�!"�
!,�&+ĳ2"+ &�!,/F
�00,� +Ę,� 0&$+&Ĳ �H� -,/Ĩ*H� .2"� ,� &+ĳ2"+-

 &�!,/� !&$&1�)� -,002&� )&�"/!�!"� !"� "5-/"00Ę,�
��0,)21��-�/�� #�)�/�"*�02�0� /"!"0� 0, &�&0H� &+-
 )2&+!,K0"� 0,�/"� V/" "�&!,0WH� -,&0� �� 1/�+0-�-
/Ī+ &��+�� ,*2+& �ĢĘ,�+Ę,�Ĩ�-/&+ Ļ-&,��-"+�0�
 ,+02*"/&01�F�����/ ,��&3&)�!���+1"/+"1�q�"&�
ƀƁFƈƅƄmƁƉƀƃr�-/"3Ī�+,�&+ &0,�ƒƒ�!"�0"2��/1&$,�ƃl�
.2"���V!&0 &-)&+��!,�20,�!��&+1"/+"1�+,��/�0&)�
1"*�-,/�,�'"1&3,���-/,*,ĢĘ,W�!,�V� "00,�ĕ�&+-
#,/*�ĢĘ,H��,� ,+%" &*"+1,WF��/�H�Ĩ�!&/"&1,�!,�
202Ĕ/&,� !�� &+1"/+"1� 1"/� � "00,� ĕ� &+#,/*�ĢĘ,�

3"/Ļ!& �H�-/&+ &-�)*"+1"�0"�&00,�-,!"�&+ĳ2"+-
 &�/�0"2�%Ĕ�&1,�!"� ,+02*,F

�5-)& �K0"I���1/�+0-�/Ī+ &��"�3"/� &!�!"�+��
&+1"/+"1�0Ę,�"00"+ &�&0�-�/��-/,1"$"/�,0�202Ĕ-
/&,0� !"� /" "�"/"*� &+#,/*�Ģŕ"0� &+ ,*-)"1�0�
.2"�-,!"*��#"1�/�02�0�!" &0ŕ"0F��,�"5"*-),�
!,0�V/" "�&!,0WH�&00,�+Ę,�0&$+&Ĳ ��!&7"/�.2"�,�
&+ĳ2"+ &�!,/�!&$&1�)�!"3"� 2*-/&/� ,*�1,!�0�
�0�,�/&$�Ģŕ"0��-)& Ĕ3"&0�ĕ�-2�)& &!�!"H� ,*,�,�
ƌƍƌ e o ƌƋƊƙH�"+1/"�,21/�0H�.2�+!,�#,/�#�)�/�
0,�/"� 2*� V/" "�&!,WF� �&$+&Ĳ �H� -,/� 02�� 3"7H�
.2"�0"�%Ĕ�2*�&+1"/"00"�!,�&+ĳ2"+ &�!,/H�" ,-
+œ*& ,�,2�+Ę,H�-�/��#�7"/�2*��-,01�$"*�0,�/"�
2*�V/" "�&!,W�.2"�+Ę,�Ĩ� )�/,��,�202Ĕ/&,�!"�
&+1"/+"1H�,�&+ĳ2"+ &�!,/�!&$&1�)�!"3"�0"/�1/�+0-
-�/"+1"�0,�/"�,� ,+1"51,�.2"�,�#"7� ,*"+1�/�
0,�/"� �.2")"� -/,!21,H� �"*H� 0"/3&Ģ,H� *�/ �H�
-,&0�,�202Ĕ/&,�!"�&+1"/+"1�0ő�1"/Ĕ��� &+#,/*�-
ĢĘ,� ,*-)"1��0"�,�&+ĳ2"+ &�!,/�-�00�/���")"�"H�
2*��3"7�.2"�1�)�&+#,/*�ĢĘ,�-,!"�&+ĳ2"+ &�/�
02�0�"0 ,)%�0�#212/�0H�Ĩ�!&/"&1,�!,�202Ĕ/&,�1"/�
acesso a ela.

�,1�K0"� .2"� "00�� +Ę,� Ĩ� 2*�� -/", 2-�ĢĘ,�
�-"+�0��/�0&)"&/�F��,*,�!&1,�+,� &+Ļ &,�!"01"�
�/1&$,H� ,� ƏƝƌ� #"7� 2*� !, 2*"+1,� &+1"&/,� !&-
/" &,+�!,� ĕ�!&32)$�ĢĘ,�!"�  ,*2+& �Ģŕ"0� #"&-
1�0�-,/�&+ĳ2"+ &�!,/"0�!&$&1�&0�q	"!"/�)��/�!"�
�,*&00&,+H�ƁƉƀƈrF���/��,�ő/$Ę,H�,�&+ĳ2"+ &�!,/�
!&$&1�)�!"3"�0"*-/"�1,/+�/� )�/,�.2�).2"/�/"-
)�ĢĘ,�Ĳ+�+ "&/�H� "*-/"$�1Ļ &�H� -"00,�)� ,2� #�-
*&)&�/�  ,*�2*��*�/ �F� �00&*H� 3�&� �)Ĩ*�!,�
V/" "�&!,WF

A lógica do ƏƝƌ�Ĩ�-/"7�/�-")��1/�+0-�/Ī+ &��!��
 ,*2+& �ĢĘ,�/"�)&7�!��-"),�&+ĳ2"+ &�!,/�!&$&-
1�)F��,/�"5"*-),H� �0,�,�&+ĳ2"+ &�!,/�0"'��!��
#�*Ļ)&��!��*�/ ��.2"�"01Ĕ�!&32)$�+!,H�")"�1"*�
2*��/�7Ę,�-"00,�)�-�/��!&32)$ĔK)��"�.2�).2"/�
 ,*2+& �ĢĘ,�/")� &,+�!����1�)�*�/ �H�!"0!"�,�
&+Ļ &,H�+Ę,�Ĩ�+"21/�F����*"0*��#,/*�H� �0,�,�
&+ĳ2"+ &�!,/�1"+%��2*�&+1"/"00"�" ,+œ*& ,�
-�/��!&32)$�/�-/,!21,0�!��*�/ �H� ,*,�+,� �0,�
!,0�V/" "�&!,0WH�Ĩ�&*-,/1�+1"�.2"�,�202Ĕ/&,�!��
&+1"/+"1�"01"'��&+#,/*�!,�!"01"� ,+1"51,F

À� )�/,�.2"�,�.2"�0&$+&Ĳ ��0"/�1/�+0-�/"+1"�
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Ĩ�02�'"1&3,�"�,0�)&*&1"0�!"00��1/�+0-�/Ī+ &��0Ę,�
-,2 ,� )�/,0H��1Ĩ�*"0*,�-,/.2"�+�� &+1"/+"1�
 ,+1"51,0�0"�"*��/�)%�*J��2*�202Ĕ/&,�!��&+-
ternet pode usar sua conta nas redes sociais 
-�/��"5"/ "/�0"2�!&/"&1,�ĕ�)&�"/!�!"�!"�"5-/"0-
0Ę,H�*�0� 1�*�Ĩ*� -,!"� 20ĔK)�� -�/�� -2�)& �/�
 ,+1"ū!,�!"�2*�� �*-�+%��-2�)& &1Ĕ/&�F�

�")"*�/�K0"H��00&*H�,�Ĳ+�)�!��%&-ő1"0"�,/��
 ,+01/2Ļ!�I� ,0� �$"+1"0� .2"� /"�)&7�*� marke-
1&+$� !"� &+ĳ2Ī+ &�� +Ę,� -,002"*� �� ,�/&$�ĢĘ,�
!"�,�0"/3�/��0�/"$/�0�'2/Ļ!& �0��-)& �!�0�ĕ�-2-
�)& &!�!"� .2�+!,� "01&3"/"*� /"�)&7�+!,� 2*��
 ,*2+& �ĢĘ,� +Ę,� -2�)& &1Ĕ/&�� q*"0*,� .2"�
" ,+œ*& �rH�-,/Ĩ*�!"3"*H�"*�1,!,0�,0� �0,0H�
0"/"*� 1/�+0-�/"+1"0� 0,�/"� �0�  ,*2+& �Ģŕ"0�
.2"�Ĳ7"/"*�"*�/"!"0�0, &�&0F
�"00��#,/*�H� ,+ )2&K0"�.2"�202Ĕ/&,0�!"�&+-

1"/+"1H� &+ )2&+!,K0"� &+ĳ2"+ &�!,/"0� !&$&1�&0H�
+Ę,�-,!"*�#�7"/�.2�).2"/�1&-,�!"� ,*2+& �-
ĢĘ,�"*�/"!"0�0, &�&0F���20,�!"�1�&0�/"!"0�!"3"�
0"/� ,+0 &"+1"�"�1/�+0-�/"+1"H�-/&+ &-�)*"+1"�
.2�+!,�#"&1,�-,/�-"00,�0� ,*�1�+1�� �-� &!�!"�
!"�&+ĳ2"+ &�/�1"/ "&/,0F��"�-/", 2-�/� ,*�,�
1",/�!,�.2"�Ĩ�!&0-,+&�&)&7�!,�"*�/"!"0�0, &�&0�
Ĩ�"00"+ &�)�-�/��.2"�,�20,�!��&+1"/+"1�0"'��!"-
*, /Ĕ1& ,�"�&00,��1&+$"H�-,/�ő�3&,H�&+ĳ2"+ &�-
dores digitais30.
�00�� ,+ )20Ę,H�-,/Ĩ*H�!"&5��3Ĕ/&,0�-,+1,0�

"*���"/1,H� ,*,H�-,/�"5"*-),I�,�&+ĳ2"+ &�!,/�
!&$&1�)�1"*���,�/&$�ĢĘ,�!"�#�)�/�12!,�.2"�/" "�"�
"*�02��/"0&!Ī+ &��,2��-"+�0�!"3"�!"&5�/� )�/,�
.2"�/" "�"2�$/�12&1�*"+1"�,�-/,!21,�.2�+!,�
#,/�#�)�/�!")"D��"�2*�202Ĕ/&,�!��&+1"/+"1�#�)��
2*��&+#,/*�ĢĘ,�&+3"/Ļ!& ��0,�/"�2*�-/,!21,H�
")"�-,!"�0"/�/"0-,+0��&)&7�!,�-,/�1�)�&+#,/*�-
ĢĘ,D��,*,D��2�&0�0Ę,�,0�)&*&1"0�!"�2*�� ,-
*2+& �ĢĘ,�  ,+1/,3"/0�� "� 2*��  ,*2+& �ĢĘ,�
#�)0�D��"�,�202Ĕ/&,� 1�*�Ĩ*�/"�)&7��*�/("1&+$�
!"�&+ĳ2Ī+ &�H��0�/"0-,01�0�!"00�0�-"/$2+1�0�0Ę,�
!&#"/"+1"0D��Ę,�0"�"0-"/��/"0-,+!"/�"00�0�-"/-
$2+1�0� ,*�"00"��/1&$,H�*�0�0&*�!"*,+01/�/�
 ,*,�"01"�1"*��Ĩ� ,*-)"5,F�

��.2"�Ĩ� "/1,H�-,/Ĩ*H�Ĩ�.2"�1/�+0-�/Ī+ &��"�
3"/� &!�!"�+�0� ,*2+& �Ģŕ"0�Ĩ�&+!&0-"+0Ĕ3")�

-�/��.2"�,�!&/"&1,�ĕ�&+#,/*�ĢĘ,�+��&+1"/+"1�0"'��
�1&+$&!,J�&00,�3�)"�1�+1,�-�/��&+ĳ2"+ &�!,/"0�
!&$&1�&0H��"*� ,*,�-�/��.2�).2"/�202Ĕ/&,�+��
&+1"/+"1F��*�02*�H�0"'��1/�+0-�/"+1"�"*�02�0�
 ,*2+& �Ģŕ"0F

6. Conclusão

�2&1,0� ,+ "&1,0�#,/�*��-/"0"+1�!,0�"�!&0-
 21&!,0�+,�Ė*�&1,�!"01"��/1&$,F����"H�"+1Ę,H�/"-
 �-&12)ĔK),0��/"3"*"+1"�+"00�� ,+ )20Ę,F
��-"/$2+1��!"�-"0.2&0��.2"�#,&��-/"0"+1�!��

"/����0"$2&+1"I�,�*�/("1&+$�!"�&+ĳ2Ī+ &��Ĩ�2*��
#,/*��!"� ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��"�-,/�&00,�
!"3"� 2*-/&/� ,*��0�/"$/�0�'2/Ļ!& �0��-)& Ĕ3"&0�
ĕ�-2�)& &!�!"D� Ĕ� ��%&-ő1"0"�  ,+01/2Ļ!��  ,*�
��0"�"*�1�)�-"/$2+1��#,&I�,0��$"+1"0�.2"�/"�-
)&7�*�*�/("1&+$�!"�&+ĳ2Ī+ &��!"3"*� 2*-/&/�
 ,*��0�/"$/�0�'2/Ļ!& �0��-)& �!�0�ĕ�-2�)& &!�!"H�
*�0�+Ę,�-,002"*���,�/&$�ĢĘ,�!"�,�0"/3ĔK)�0�
.2�+!,�"01&3"/"*�/"�)&7�+!,�2*�� ,*2+& �-
ĢĘ,�+Ę,�-2�)& &1Ĕ/&��q*"0*,�.2"�" ,+œ*& �rH�
-,/Ĩ*�!"3"*H�"*�1,!,0�,0� �0,0H�0"/"*�1/�+0-
-�/"+1"0� 0,�/"��0�  ,*2+& �Ģŕ"0�.2"�Ĳ7"/"*�
em redes sociais.

�/&*"&/�*"+1"H�-�/��.2"�#,00"�-,00Ļ3")�/"0-
-,+!"/�1�)�-"/$2+1��"�1"01�/���/"#"/&!��%&-ő1"0"H�
#,&�"5-)& �!,�,�0&$+&Ĳ �!,�!,�1"/*,�V&+ĳ2"+-
 &�!,/�!&$&1�)WF��"�2*��#,/*��$"/�)H� ,*-/""+-
!"2K0"� .2"� 0"� 1/�1�� !"�202Ĕ/&,0� !"� /"!"0� 0,-
 &�&0�.2"� ,+0"$2&/�*�"01��")" "/H�-"/�+1"�0"2�
-ū�)& ,H�  /"!&�&)&!�!"� "*� 2*�� &+!ū01/&�� "0-
-" ĻĲ ���1/�3Ĩ0�!"�02�0��1&3&!�!"0�"*�*Ļ!&�0�
0, &�&0�q�2��H��601/Ŕ*H�]��,))&�+!"/H�ƁƉƀƈH�-F�
ƀƉƈrF�

�0�&+ĳ2"+ &�!,/"0�!&$&1�&0H�-,/�02�� �-� &-
!�!"� !"� &+ĳ2"+ &�/� ,� -ū�)& ,� .2"� ,0� � ,*-
-�+%��� ���*�0"+!,� ,+1/�1�!,0�-,/�"*-/"-
0�0�-�/��.2"�#�Ģ�*�-�/1"�!"�02�0�"01/�1Ĩ$&�0�!"�
 ,*2+& �ĢĘ,�-2�)& &1Ĕ/&��-�/��!&32)$�ĢĘ,�!"�
*�/ �0H�-/,!21,0H��"+0�,2�0"/3&Ģ,0F��00���1&3&-
!�!"�Ĩ� %�*�!��!"�*�/("1&+$�!"�&+ĳ2Ī+ &�F�
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